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A.  N.  P.  A.  MEETING  | 

annual  CX)NVENTION  OF  PUB¬ 
LISHERS  TO  BE  HELD  APRIL 
27  TO  29  INCLUSIVE  j 

Convention  Promises  To  Be  One  of 
Great  Interest  and  Large  Attend¬ 
ance  Is  Expected.  Topics  of  Vital 
Importance  to  Be  Discussed.  An¬ 
nual  Meeting  of  Associated  Press 
Will  Be  Held  Same  Week. 

Owing  to  the  importance  of  topics  to  j 
be  discussed,  the  coming  meeting  of  the  ! 
American  Newspaper  Publishers’  Asso- ' 
ciation,  which  will  be  held  at  the  Wal- 
dorf-.-\storia  Hotel  in  New  York  .\pril 
27  to  29  inclusive,  promises  to  surpass 
all  previous  gatherings  in  point  of  in- 1 
terest  and  attendance. 

Following  the  usual  custom,  the  com-  ! 
plete  list  of  topics  and  the  speeches  will  I 
not  be  announced  until  the  opening  of  | 
the  convention.  Paper  and  labor  are  ^ 
two  of  the  vital  topics  that  will  be  up  , 
for  discussion,  and  the  publicity  .agent  | 
will  also  come  in  for  a  generous  share  ' 
of  attention.  Numerous  other  matters  j 
of  pertinent  intereM  to  every  publisher  | 
are  also  on  the  list.  i 

On  Tuesday  afternoon,  April  26,  the  | 
committee  on  advertising  and  the  board  i 
of  directors  will  meet  at  the  headquar-  ; 
ters  of  the  association  in  the  World  | 
building.  i 

The  convention  proper  will  be  called  ' 

to  order  on  Wednesday  morning  at  10  | 
a.  m.  in  the  Myrtle  room  of  the  Wal-  | 
dorf.  Business  reports  of  the  various  ' 

committees  will  be  received.  I 

The  attention  of  the  convention  will 
be  occupied  Thursday  morning  by  the  j 
subject  of  “Paper”  and  Chairman  John  j 
Norris  of  the  committee  on  paper  will 
submit  his  report. 
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DRUG  SYNDICATE 

WILL  INCREASE  CAPITAL  TO 
,  $25,000,000  AND  ADVER- 

1  TISE  MORE. 

Co-operative  Druggists’  Organization 
Has  Been  Remarkably  Successful. 
W.  B.  Curtis,  in  Charge  of  Adver¬ 
tising,  Says  He  Will  Have  Con- 
tracts  with  2,000  Papers  by  May  1. 
Represented  in  6,000  Small  Towns. 
The  American  Druggists’  Syndicate, 

;  a  co-operative  concern  organized  in  a 
small  way  live  years  ago  with  head¬ 
quarters  in  New  York,  is  just  now  in 
■  the  public  eye  because  of  its  astonish- 
i'Jg  growth  and  its  widely  distributed 
advertising.  It  began  with  fourteen 
members.  There  are  now  upwards  of 
:  12,000  individuals  who  are  members. 

A  meeting  of  the  stockholders  was 
'  held  this  week  in  Long  Island  City, 

I  N.  Y.  There  were  500  present  and 
;  most  of  the  others  sent  proxies.  It 
I  was  voted  to  increase  the  capital  stock 
ifrom  $200,000  to  $2,500,000,  with  the 
I  proviso  that  it  may  ultimately  be  in- 
I  creased  to  $25,000,000. 
j  Carrying  out  a  plan  previously  de- 
i  termined  upon,  the  officers  of  the  or- 
1  ganization  filed  at  Albany  this  week 
i  incorporation  papers  for  a  subsidiary 
i  company  to  be  known  as  the  Ameri- 
I  can  Drug  Stores,  with  a  nominal  capi- 
I  talization  of  $1,000.  It  is  understood 
I  that  the  American  Drug  Stores  will  be 
I  financed  by  the  parent  organization 
I  and  will  contest  with  such  “chain 
I  store”  organizations  as  the  Hegeman 
j  &  Co.  and  the  Riker  Drug  Stores  con- 
j  erns. 

I  William  B.  Curtis,  of  the  William 
, ;  B.  Curtis  Advertising  Agency,  at  50 


on'^fTo^  wilf  t'noT  S' MONTGO.MKRV  (aI....)  ADVERTISER  AND  PART  OWNER  OF  THE  |  J’ 

?Lirman  of  tWreommuiee  'wS  bfad  I  ^  .actively  promoted  j  Publisher  whether 

ffirdiscussioV"  '''''  AS  A  MEMBER  OF  THE  DIRECTORATE  OF  THE  ASSOCIATED  PRESS.  ^ew  move  ii^  the  development  of 

The  joint  banquet  of  the  N.  P. !  '  '  '  '  - -  ! American  Druggists’  Syndicate 

A.  and  the  Associated  Press  will  be  BALTIMORE  SUN  COMPANY.  FOR  NEWSPAPER  MEN.  i  would  affect  the  advertising  campaign 

held  in  the  grand  ball  room  on  Thurs- '  -  -  ^  now  going  forward  This  agency  has 

day  evening.  A.  S.  Abell  Company  Incorporated  Special  Performance  of  “Fourth  Es-  |  exclusive  charge  of  the  advertising  of 

Friday  morning  will  be  devoted  to  i  with  Capital  Stock  of  $1,200,000.  tate”  Will  Be  Given  in  Chicago.  ;  the  syndicate.  Mr.  Curtis  said; 

fuiritive  nnttpr<;  and  nih.r  matter.;  which  I  v  ,  ,  .  .  In  five  years  the  Syndicate  has  ac- 

have  not  been  dcfinitelv  olaced  on  the  !  Company,  owner  |  For  the  first  time  in  the  history  ot  ^  cumulated  a  surplus  of  $600,000.  The 

program  '  the  Baltimore  Sun,  was  incorpo-  j  Chicago  a  theatrical  performance  is  i  advertising  has  increased  sales  tre- 

On  Fridav  afternnnn  will  he  the  an- 1  rated  as  d  Stock  company  last  week.  :  to  be  given  on  which  the  curtain  will  piendoiisly.  The  new  move  will  inevi- 
nual  meetine  of  stockholders  and  the  '  The  incorporators  are  Charles  H.  rise  at  2r45  a.  m.  In  commemoration 

?h.  »l;!|Gras,y,  A,un.h  S.  Abell  and  Ch.rleslol  ,he  “Win  I,  have  any  efllee.  in  in- 

vention  will  adjourn.  ,  S.  Abell.  ^rmance  of  The  Fourth  Estate  in  ,  creasing  advertising  during  summer 

The  annual  meeting  of  the  .Associated  |  The  purpose  of  the  corporation,  as  |  ‘  T’  ^-o-kfne  news 

Press  will  be  held  in  the  Waldorf  on  s*t  forth  in  the  papers  of  mcorpota- 1  will  act  as  hosts  to  the  working  news  We  do  not  consider  summer  months 
Tuesday  and  will  be  confined  to  the  one  1 1'®"-  publish  the  Sun,  the  Balti-  .paper  men  of  Chicago  and  editors  and  j  35  especially  necessitating  a  change  of 

day’s  session.  Only  routine  matters  and  n^oTe  Weekly  Sun  and  the  printing  j  correspondents  from  towns  in  the  ^  advertising  policy  from  other  seasons 
questions  bearing  upon  the  improvement  and  publishing  of  any  newspaper  ^ -M^dle  West.  ;  of  the  year.  All  our  contracts  are  for 

of  the  service  will  be  taken  un  Fol- '  which  it  may  establish  or  otherwise  I  Every  seat  in  the  Studebaker  Ihea  fifty-two  weeks — running  the  entire 
lowing  the  general  meeting  thl  newly  acquire.  The  capital  stock  of  the  cor-  '  ter  will  be  occupied  by  j  year. 

elected  board  of  directors  will  meet  and  poration  is  $1,200,000.  One-half  of ,  tors,  printers— in  fact,  employees  of ,  American  Druggists  Corpora- 

elect  officers  for  the  ensuing  year.  Il>'s  amount  is  tc  be  preferred  stock,  1  every  department  ot  L.fiicago  s  "®ws-  j  manufactures  a  thousand  prepa- 

There  are  two  vacancies  in  the  di-  while  $600,000  is  to  be  common  stock,  papers.  Elaborate  invitations  shortly  .  nations  for  summer  and  winter.  Before 
rectorate,  caused  by  the  death  of  Gen-  The  holders  of  preferred  stock  are  to  j  w’ill  be  sent  out  to  the  of  Hit-  ^jay  1  we  shall  have  advertisements  in 

eral  Rufus  N.  Rhodes  and  the  retirement  receive  an  annual  dividend  of  not  '  nois,  Iowa,  Wisconsin,  Michigan  and  |  2  qoo  papers,  about  half  of  which  are 
of  Charles  H.  Gra.sty.  The  terms  of  .  more  than  5  per  cent.,  when  such  divi- 1  Indiana.  A  committee  of  active  news- ;  dailies. 

five  members  of  the  board  also  expire  j  dend  is  declared  by  the  directors.  The  paper  men  has  been  formed  which  will .  “jfie  syndicate  is  represented  in 

this  year,  leaving  seven  places  to  be  !  dividend  is  to  be  cumulative;  that  ac- 1  take  charp  of  the  Chicago  arrange- |  ^^arly  every  city  of  the  country  and 

filled.  ,  cruing  on  the  preferred  stock  is  to  be  j  ments  and  handle  the  tickets  for  the  6.000  small  towns.” 

The  members  of  the  Board  of  Direc-  j  paid  before  any  is  declared  on  the  employees  of  the  newspapers  of  Chi-  .  - 

tors  whose  terms  expire  arc:  Frank  B.  j  common  stock.  |  cago.  _  New  York  State  Consolidation. 

Noyes,  Albert  J.  Barr,  Pittsburg  Post;  The  directors  of  the  corporation  for  j  -u  'tu  ^  /•xt  v  ^ 

Charles  W.  Knapp,  St  Louis  Republic ;  the  year  following  the  date  of  incor- 1  Steuben  Godby  has  purchased  the  |  The  Geneva  (N.Y.)  Daily  T^mes 

Clark  Howell,  AtlanU  Constitution ;  and  poration  arc  the  incorporators-  i  plant  of  the  Somerset  (Ky.)  Journal,  has  taken  over  the  Geneva  Daily 
M.  H.  deYoung,  San  Francisco  Chron- '  Charles  H.  Grasty,  Arunah  S.  Abell  I  The  Journal  is  one  of  the  oldest  pa- 1  News.  The  latter  will  be  discon- 
icle.  and  Charles  S.  Abell.  pers  in  the  State.  tinned. 
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FRANK  P.  GLASS 

May  Be  Made  Member  of  Directorate 
of  Associated  Press. 

Southern  newspaper  publishers  are 
actively  promoting  the  name  of  Frank 
P.  Glass,  publisher  of  the  Montgomery 
(Ala.)  .Advertiser  and  part  owner  of 
the  Binningham  (.Ala.)  News,  as  a 
member  of  the  directorate  of  the  .Asso¬ 
ciated  Press,  to  fill  the  vacancy  created 
by  the  death  of  General  Rufus  X. 
Rhoades. 

Discussing  the  matter,  a  prominent 
Southern  publisher  says 

“We  feel  that  this  vacancy  should  be 
filled  by  a  member  of  the  Southern 
diyision.  Mr.  Glass  represents  both  the 
morning  and  afternoon  papers  and 
would  undoubtedly  make  a  most  admir¬ 
able  director.” 

Franklin  Potts  Glass  is  regarded  as 
one  of  the  ablest  and  most  successful 
publishers  in  the  South.  He  is  not  only  j 
secretary,  treasurer,  business  manager  ■ 
and  publisher  of  the  Montgomery  .Ad¬ 
vertiser,  but  is  a  strong,  forcible  writer 
as  well.  Recently  he  purchased  a  fourth 
interest  in  the  Birmingham  X'ews,  was 
elected  a  “di  rector  and  vice-president  of 
the  company.  j 

He  was  born  in  Centreville,  .Ala.,  in: 
1858  and  graduated  from  Princeton  in 
the  class  of  1877.  In  1885  he  purchased ! 
an  interest  in  the  Montgomery  .Adver¬ 
tiser  and  has  been  largely  instrumental 
in  making  it  one  of  the  most  valuable 
newspaper  properties  in  the  South. 

He  was  one  of  the  founders  of  the 
Southern  Publishers’  .Association  and 
was  elected  secretary  and  treasurer  at 
its  initial  meeting  in  .Atlanta  in  1902.  j 
In  190()  he  was  elected  president  of  the 
association  by  unanimous  vote.  He  is 
also  a  member  of  the  board  of  directors 
and  the  executive  committee  of  the 
.American  Newspaper  Publishers’  .Asso¬ 
ciation. 

WILL  HAVE  NEW  HOME. 


Montgomery  (Ala.)  Journal  Purchases 
Property  in  Center  of  City. 

The  Montgomery  (.Ala.)  Journal 
has  purchased  the  Central  Presby¬ 
terian  Church  property  in  that  city 
for  $21, (XX)  and  will  remodel  it  into  a 
modern  newspaper  home. 

The  owners  of  the  Journal  are  Hor¬ 
ace  Hood,  who  establislied  it  twentj'- 
five  years  ago,  and  Frank  Harvey 
Miller,  formerly  connected  with  the 
Birmingham  .Age-Herald.  New  equip¬ 
ment  will  be  purchased  and  installed 
throughout. 


New  Colorado  Daily. 

Owing  to  the  rapid  growth  of  the 
city,  the  Steamboat  Springs  (Col.) 
Pilot  announces  that  it  will  begin  the 
publication  of  a  daily  on  ‘.April  15. 
The  Pilot  is  owned  by  C.  H.  I.ecken- 
by  and  D.  \V.  Gee.  A  complete  new 
plant  was  installed  recently. 


Philadelphia 
The  Bulletin 

“  Covers  the  Philadelphia  field  at  one  cost.” 
FEBRl  ARY  CIRCVLATION  : 

28  7,963 

A  cox»y  for  iiearlv  every  Philadelphia  home. 

•*THK  hrieLKTIN"  circulation  figures 
are  net:  all  damaged,  unsold,  free  and 
returned  copies  have  l>een  omitted. 

WILLIAM  L.  McLF.AN,  Publisher 

Chicago  Office.  J.  K  Verree,  Heyworth  Bldg. 
N  Y.  Office  I>an.  A  Carroll,  'j  rilmne  Blclg 


MILLION  FOR  ADVERTISING. 

MacManus-Kelley  Company  to  Place 
Business  of  General  Motors  Company. 

j  Within  the  past  week  the  Mac- 
I  Manus-Kelley  Company,  of  Toledo, 
O.,  has  closed  a  contract  to  handle  the 
I  entire  advertising  of  the  General 
I  .Motors  Company,  of  Detroit,  said  to 
:  be  the  largest  automobile  concern  in 
j  the  world.  .A  million  dollars  has  been 
I  appropriated  for  immediate  use,  and 
1  a  great  campaign  in  the  newspapers 
j  and  magazines  will  be  inaugurated. 
;Tlie  company  will  remove  its  head- 
1  quarters  at  once  from  Toledo  to  De¬ 
troit.  -A  branch  office  will  be  main¬ 
tained  in  Toledo  and  an  office  will  be 
opened  in  New  A'ork  at  once  to  look 
after  the  Eastern  interests. 

While  the  MacManus-Kelley  Com¬ 
pany  has  made  no  attempt  to  special¬ 
ize  in  automobile  advertising,  it  has 
placed  in  the  past  a  large  share  of  this 
class  of  business.  In  addition  to  the 
twenty-three  companies  included  in 
the  General  Motors  Company,  the  new 
Detroit  concern  handles  the  advertis¬ 
ing  of  many  other  automobile  com¬ 
panies.  .A  large  number  of  other  lines 
are  carried  also. 

Theodore  F.  MacManus  and  Martin 
V.  Kelley  comprise  the  MacManus- 
Kelley  Company.  Mr.  MacManus  is 
.an  old  new’spaper  man.  .At  seventeen 
he  started  in  at  the  editorial  end  of 
the  game,  switching  later  to  the  .ad¬ 
vertising  end.  He  was  the  first  man 
in  Toledo  to  be  regularly  employed  as 
an  advertising  manager,  being  with 
the  first  department  store  in  Toledo. 
He  went  to  Pittsburg  for  a  time  in 
a  similar  capacity,  hut  soon  returned 
to  Toledo. 

,  Mr.  Kelley  received  his  experience 
with  big  Chicago  and  St.  I-ouis  adver¬ 
tising  concerns.  Seven  years  ago  he 
and  Mr.  MacManus  merged  interests 
and  the  MacManus-Kelley  Company 
was  horn. 

Mr.  MacManus  has  acquired  a  na¬ 
tional  reputation  as  a  writer  of  adver¬ 
tising  and  a  deviser  of  selling  plans, 
lie  has  devoted  most  of  his  attention 
I  to  these  things.  Mr.  Kelley  has  at¬ 
tended  to  the  soliciting  end. 

In  addition  to  the  General  Motors 
Company,  these  automobile  concerns 
and  a  large  number  of  manufacturers 
in  other  lines  employ  the  MacManus- 
Kelley  Company  to  obtain  publicity: 

Apperson  Brothers  .Automobile 
Company.  Kokomo,  Ind.:  Franklin 
Commercial  Car  Company.  Franklin. 
Pa.:  Cunningham  Motor  Car  Com¬ 
pany,  Rochester,  N.  Y.;  Croxton- 
Keeton  Motor  Company,  Massillon, 
O.:  Ford  Motor  Company.  Detroit, 
Mich.:  Cadillac  Motor  Car  Company. 
Detroit.  Mich.,  Cadillac  “Thirty:” 
Hartford  Rubber  Works  Company, 
Hartford.  Conn..  “The  Tires  That 
Last;”  .Anderson  Carriage  Company, 
Detroit,  Mich.,  Detroit  Electric; 
.American  Motor  Car  Company.  In¬ 
dianapolis,  Ind.,  the  American  Motor 
Car;  Elmore  Manufacturing  Company. 
Clyde,  O.,  Valveless  Two  Cycle  El¬ 
more;  Hupp  Motor  Car  Company,  De¬ 
troit,  Mich.,  Hupmobile;  Speedwell 
Motor  Car  Company,  Dayton,  O., 
Speedwell. 


Change  in  Foreign  Representatives. 

The  Louisville  (Ky.)  Herald  an¬ 
nounces  that  John  Class  has  been  ap- ; 
pointed  Western  representative,  with 
offices  in  the  Boyce  Building,  Chi-  ^ 
cago.  C.  C.  Kahlert,  of  34  West  i 
Thirty-fourth  street.  New  York,  has  j 
been  appointed  Eastern  representa¬ 
tive.  ' 


NEW  SCHOOL  OF  JOURNALISM' 

A  Massachusetts  New  Idea  for  Train¬ 
ing  Newspaper  Men. 

The  following  is  reprinted  from  the 
Springfield  (Mass.)  Republican  of 
Alarch  26: 

A  school  to  he  devoted  to  the  prac¬ 
tical  training  of  young  men  and  wom¬ 
en  in  newspaper  work  has  been  or¬ 
ganized  in  this  city,  as  a  department 
of  Bay  Path  Institute,  under  the  direc¬ 
tion  of  Ernest  Linden  Waitt,  a  well- 
known  newspaper  man.  “Colleges  of 
journalism”  have  been  established  by 
some  universities,  hut  their  teaching, 
it  is  claimed,  has  been  merely  the 
theory  of  journalism,  and  the  training 
which  a  college  man  receives  on  the 
college  papers  is  of  limited  value.  The 
result  is  that  the  great  demand  for 
trained  newspaper  workers  has  not 
been  filled,  as  editors  are  always  too 
busy  to  teach  green  reporters  the 


F.rxkst  L.  Waitt. 


things  they  should  know  of  the  prac¬ 
tical  .side  of  the  profession.  This  sit¬ 
uation  was  brought  to  the  attention  of 
M.  F.  Palmer,  i)riiu'ipal  of  Bay  Path  j 
Institute,  five  years  ago,  and  plans  j 
have  ever  since  been  formulating  for  : 
'upplying  the  deficiency  by  a  course  I 
of  practical  training,  such  as  is  now  j 
essential  in  all  lines  of  commercial  | 
life.  The  teaching  will  he  assignments 
and  criticsim,  and  by  actual  work  un¬ 
der  the  direction  of  Mr.  Waitt.  It  is  i 
intended  that  the  course  shall  he  to 
the  newspaper  profession  even  more 
than  the  manual  training  school  is  to 
the  trades.  The  “why”  of  the  sub¬ 
ject  will  he  taught,  as  well  as  the ; 
“how,”  and  the  course  will  cover  a| 
period  of  ten  months.  Pupils  in  the  | 
newspaper  course  will  also  have  in¬ 
struction  in  all  the  other  departments 
:of  the  institute,  such  as  En.glish,  short¬ 
hand,  typewriting,  commercial  law,  j 
etc. 

Through  the  affiliation  of  Bay  Path  i 
Institute  with  the  J.  D.  Bates  .-Adver- 1 
tising  Agency  in  the  same  building,  < 
and  the  presence  of  J.  D.  Bates  and  ; 
H.  M.  Strong  on  its  board  of  instruc-  i 
tion,  students  in  this  course  will  be 
given  training  in  advertising  writing 
and  soliciting.  Ernest  Linden  Waitt 
was  engaged  as  director  of  this  course 
because  his  long  and  varied  experi- ' 
ence  in  journalism,  as  reporter,  fea¬ 
ture  writer,  special  correspondent,  city 
editor,  news  editor,  managing  editor 
:ind  publisher  has  fitted  him  for  the 
position.  Mr.  Waitt  accompanied  Will¬ 
iam  J.  Bryan  on  his  famous  campaign¬ 
ing  tours,  was  with  Presidents  Me-  ; 
Kinlcy  and  Roosevelt  on  many  of 
their  journeys,  and  at  the  time  of  the , 


tragedy  at  Buffalo,  N.  Y.,  he  was  one 
of  the  corps  of  experts  who  chron¬ 
icled  the  exciting  scenes  attending  the 
assassination  and  death  of  the  Presi¬ 
dent.  and  the  trial  and  execution  of 
Czolgosz.  -As  a  dramatic  critic  and 
playwright  he  is  known  to  the  theatri¬ 
cal  profession.  Mr.  Waitt  is  a  mem¬ 
ber  of  the  Society  of  American  Dram¬ 
atists  and  the  Authors’  Club  of  Lon¬ 
don,  Eng. 


COPY  CONTEST 


To  Be  Feature  of  Associated  Ad 
Clubs’  Spring  Meeting. 

.-\n  advertising  copy  exhibit  and 
contest  will  be  a  feature  of  the  next 
meeting  of  the  Associated  .Ad  Clubs 
of  America,  to  be  held  in  Omaha 
July  18,  19  and  20. 

To  make  the  work  of  the  Associ¬ 
ated  .Advertising  Clubs  more  effective 
and  the  convention  more  educational, 
the  Omaha  Club,  which  will  be  host 
to  the  meeting,  will  offer  five  cash 
prizes  for  advertising  “copy”  and  dis¬ 
play  all  entries  in  a  big  show  room, 
giving  writers  the  benefit  of  showing 
their  work  and  buyers  of  copy  the  op¬ 
portunity  of  seeing  a  display  of  the 
brains  of  men  from  all  parts  of  the 
United  States.  The  contest  is  open 
to  any  copy  writer  in  America  e.xcept 
members  of  the  Omaha  Club. 

The  five  prizes  will  be  offered  for 
the  following  classes  of  “copy”;  One 
full  page  department  store  advertise¬ 
ment;  one  half-page  exclusive  cloth¬ 
ing  store  advertisement;  one  half¬ 
page  exclusive  dry  goods  advertise¬ 
ment;  one  page  for  magazine  adver¬ 
tisement  for  any  manufactured  ar¬ 
ticle,  and  a  suitable  ad  of  not  less 
than  half  a  page  to  run  in  agricultural 
papers  on  a  mail  order  proposition. 

The  copy  will  be  judged  by  the  five 
best  copy  men  to  be  secured  and  then 
the  copy  will  be  offered  for  sale,  the 
proceeds  to  go  to  the  exhibitors 
whether  a  prize  winner  or  not.  The 
prizes  will  be  substantial.  The  li>t 
of  prizes  and  particulars  are  being 
prepared  by  F.  W.  Harwood,  secre- 
tarj-  of  the  Omaha  Club,  who  makes 
the  announcement. 


C.  F.  KELLY 


Resigns  from  Hand.  Knox  &  Co.  to 
Open  Up  for  Himself. 

C.  F.  Kelly,  for  the  past  two  years 
treasurer  and  head  solicitor  for  Hand, 
Knox  &  Co.,  special  agents.  New  Vork, 
has  resigned  and  will  open  up  for  him¬ 
self  as  a  special  agent  M.ay  1,  with  of¬ 
fices  in  the  Metropolitan  Building. 

Previous  to  his  connection  with  Hand, 
Knox  &  Co.,  Mr.  Kelly  was  for  eleven 
years  business  manager  of  the  Fall  River 
Globe,  and  for  two  years  head  solicitor 
for  the  Smith  and  Budd  .Agency.  Mr. 
Kelly  is  well  known  among  newspaper 
publishers  and  general  advertisers  and 
undoubtedly  will  build  i;p  a  strong  list. 


The  New  York  Times 
Weekly  Financial  Review 

Clear  and  concise  reportsof  financial  condi¬ 
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NEW  FEATURE.  | 

N.  W.  Ayer  &  Son  Will  Audit  Circu- 1 
lations  of  Newspapers  and  Period-  \ 
icals — Results  Will  Be  Printed  ' 


in  the  American  Newspaper 
Annual  and  Directory — 
Details  of  the  Plan. 

X.  \V.  Ayer  &  Son,  of  Philadelphia, 
send  out  the  following  announcement; 

"In  the  summer  of  1909  we  con¬ 
ceived  a  plan  for  auditing  the  circu¬ 
lations  of  newspapers  and  periodicals, 
and  printing  the  results  in  the  -Ameri¬ 
can  Newspaper  .Annual  and  Directory. 

"The  auditing  of  circulations  was 
not  a  new  thing,  nor  the  issuing  of 
certificates  a  novelty,  but  the  doing  of 
these  things  by  the  largest  buyers  of 
advert isiug  space  and  the  publication 
of  tliese  results  to  all  other  such  pur- 
cliasers  iu  the  book  they  go  by,  placed 
at  the  disposal  of  every  publisher  a 
l)I;in  complete  ami  a  service  of  pro¬ 
ductive  value. 

"Dur  next  step  was  to  put  this  plan 


before  publishers  in  various  parts  of 
tlie  country.  This  was  done  without 
formal  announcement  in  order  that 
its  reception  might  be  a  guide  for  our 
subse<iuetit  action.  The  result  of  this 
experitnent  succeeded  our  expecta¬ 
tions,  and  convinced  us  that  the  time 
was  ripe  to  offer  the  service  gener¬ 
ally. 

"Just  at  this  time  an  event  of  much 
importance  occurred  in  the  publishing 
world.  Tollowing  the  death  of  Mr. 
George  P.  Rowell,  and  iti  line  with  his 
expressed  desire,  we  acipiired  by  pur¬ 
chase  the  rights,  titles,  records  and 
other  property  of  the  .American  News¬ 
paper  Directory.  For  thirty  years  we 
had  been  devoting  everything  that 
could  be  utilized  in  such  an  enterprise 
to  the  upbuilding  of  the  .American 
New>i)aper  .\nnual.  With  the  absorp¬ 
tion  of  Rowell's  Directory,  under  the 
title  of  the  .American  Newspaper  .An¬ 
nual  and  Directory,  this  publication 
now  stands  alone  in  its  field — nothing 
compares  with  it  in  scope,  outlay  and 
authority. 

"The  consolidated  book  has  met  al¬ 
ready  with  an  excellent  reception, 
publi>hers  everywhere  recognizing  it 
more  and  more  as  the  sole  representa¬ 
tive  of  the  vast  and  widespread  busi¬ 
ness  in  which  they  are  engaged.  The 
.Annual  ami  Directory  is  to-day  a  cat¬ 
alogue  of  the  periodical  press,  a  geo¬ 
graphical  and  commercial  gazetteer,  a 
census  report,  a  railroad  guide,  an  at¬ 
las.  a  ‘Who’s  AVho’  of  editors  and  pub¬ 
lishers  ami  a  compendium  of  circula¬ 
tion  ratings. 

“By  the  audit  plan  and  service  we 
are  herein  announcing,  the  publisher 
is  offered  all  of  the  following: 

“The  .Audit. — .A  searching  exami¬ 
nation  of  books,  lists,  standing  orders 


IF  YOU  MAINTAIN 

—  an  agent  In  the  varioui 

trade  centrea  to  boom 
your  sheet  as  an  advertis¬ 
ing  medium,  you  must 
keep  him  supplied  with 
nicely-printed  copies.  If 
he  is  compelled  to  apolo¬ 
gize  for  Its  appearance, 
you  lose  prestige  right 
away.  Good  rollers  OKLT 
can  give  your  paper  a 
nicely-printed  appearance. 
Use  ours;  they  are  guar¬ 
anteed. 

BINGHAM  BROTHERS  CO. 

ROLLEB  MAKERS  (Established  1849) 


406  Pearl  St.,  418  Commerce  St., 
M.  Y.  Philadelphia 

Allied  with 

BINGHAM  A  RCNGE,  CLEVELAND 


I  NEW  MAGAZINE  SECTION. 

.  Will  Make  Its  Appearance  as  Part  of 
Well-Known  Dailies. 

-A  new  monthly  magazine  will  make 
its  appearance  on  June  12  as  part  of 
the  magazine  section  of  the  Chicago 
Tribune,  Cincinnati  Enquirer,  St. 
Louis  Globe-Democrat,  Philadelphia 
North  American,  Pittsburg  Dispatch 
and  the  Washington  Post.  It  will  be 
an  up-to-date  monthly,  complete  in 
literature  and  art,  and  form  an  appear¬ 
ance  similar  to  well-known  standards. 

The  plan,  organization  and  promo¬ 
tion  of  the  idea  is  that  of  Lynn  S. 
.Abbott,  of  New  A’ork,  assisted  by  Ralph 
E.  Briggs,  of  Chicago,  both  magazine 
advertising  men  of  note. 

The  company,  Abbott  &  Briggs, 
Inc.,  is  financed  by  bankers  and  prom¬ 
inent  business  men,  and  the  officers 
are:  Robert  C.  Lewis,  president; 

Lynn  S.  .Abbott,  viec-president;  Ralph 
IL  Briggs,  second  vice-president,  and 
Lathrop  C.  Haynes,  secretary  and 
trca.surer. 

The  editor,  A.  W.  Rolker,  is  a 
writer  with  experience  in  both  the 
daily  and  magazine  field.  The  adver¬ 
tising  staff  at  present  consists  of  Lynn 
S.  Abbott,  Charles  B.  Longyear  and 
Charles  W.  Fairchild  for  the  Eastern 
field,  and  Ralph  E.  Briggs  and  F.  A. 
Berry'  for  the  West. 

C.  J.  PUTNAM 

Enters  Special  Agency  Field  with  Of¬ 
fice  of  His  Own. 

C.  J.  Putnam  resigned  this  week  as 
I  Eastern  manager  for  Payne  &  A’oung, 
special  newspaper  representatives,  and 
I  opened  an  office  for  himself  at  30  AVe.st 


C.  I.  PUTNAM 

WHO  H.\S  RESIOXKD  .\S  E.tSTERN  M.VXWIVER  FOR  P.WXE  A  YOUXC  AND  WILL 
EXTER  SPECIAL  .AtJEXCY  FIELD  FOR  HIMSELF 


and  all  other  records  bearing  on  cir¬ 
culation,  by  a  reputable  auditor,  ex¬ 
perienced  in  both  publishing  and  ad¬ 
vertising  and  familiar  with  this  branch 
of  accounting,  who  make  a  complete 
and  detailed  report  to  the  publishers 
of  the  .Annual  and  Directory. 

“Tilt;  Ratinc. — Based  on  the  find¬ 
ings  in  that  examination  and  audit, 
the  publication  is  given  the  highest 
rating  accorded  under  any  circum¬ 
stances,  not  only  in  the  general  cata¬ 
logue  section  of  the  .Annual  and  Di¬ 
rectory',  but  also  wherever  in  any  spe¬ 
cial  classilicatiou  its  name  and  descrip¬ 
tion  appear,  it  being  in  each  instance 
set  forth,  iu  boldface  type,  that  the 
net  circulation  given  has  been  proved 
by  the  audit  of  the  American  News¬ 
paper  .Annual  and  Directory. 

“The  Exrollmext. — Every  publish¬ 
er  receiving  this  service  is  given  val¬ 
uable  standing  with  the  advertisers  of 
the  country  by  the  inclusion  of  his 
publication  in  the  list  of  those  which 
prove  their  circulation  by  means  of 
this  audit. 

“The  Certificate. — Formal  attes¬ 
tation  concerning  the  examination  and 
audit  is  jirovided  in  a  handsome  photo¬ 
gravure  certificate,  original  in  design 
and  convincing  in  text,  size  18  by  24 
inches,  on  heavy  parchment  paper, 
cream  tint,  done  in  sepia  ink,  signed 
and  sealed  by  the  publishers  of  the 
.Annual  and  Directory.  This  certifi¬ 
cate,  framed  appropriately,  is  deliv¬ 
ered  to  the  publisher,  to  be  hung  in 
his  office  and  testify  to  the  standing 
of  his  medium. 

“Ihe  I'.\csi.mile. — .A  photo-engraved 
reproduction  of  the  certificate,  re¬ 
duced  to  the  size  of  a  full  page,,,  is 


inserted  in  still  another  section  of  the 
■Annual  and  Directory',  to  which  the 
advertisers  who  consult  the  book  are 
referred  for  more  detailed  informa¬ 
tion. 

“The  Book. — Finally,  every  pub¬ 
lisher  who  orders  an  audit  receives 
a  copy  of  the  .Annual  and  Directory  in 
I  which  it  appears.  This  book  placed 
I  within  reach  will  answer  many  ques¬ 
tions  for  him,  for  his  staff,  and  for 
those  who  patronize  his  office. 

“.Above  are  the  details  of  our  pro¬ 
posals.  Their  supreme  value  lies  in 
the  varied  and  repeated  forms  in 
which  an  audit  is  announced  in  the 
.Annual  and  Directory  and  in  the 
highly  desirable  publicity  given  to  the 
facts.  AVhile  an  audit  made  by  a  local 
accountant,  or  by  those  more  or  less 
organized  for  work  of  that  sort,  might 
be  correct,  it  would  lack  the  authenti¬ 
cation  which  we  offer.  Furthermore, 
this  plan  adds  to  the  always  laudable 
disposition  of  a  publisher  to  make 
known  his  circulation,  the  practical 
advantage  of  conveying  this  knowl¬ 
edge  directly  to  general  advertisers, 
who  alone  can  be  expected  to  use  it 
to  a  publisher’s  profit. 

“AVhat  is  set  forth  above  is  the  out¬ 
growth  of  dealings  with  the  publish¬ 
ers  of  this  country,  e.xtending  over ! 
forty-one  years  and  covering  some : 
fifty-five  millions  of  dollars.  AVe  be¬ 
lieve  in  these  publishers,  in  advertis¬ 
ing  and  in  ourselves;  and  think  this 
plan  is  calculated  to  promote  public 
belief  in  all  three.” 

The  Montour  Falls  (N.  Y.)  Free 
Press  has  entered  upon  its  thirty-fifth 
year  of  publication. 


riiirty-third  street.  He  has  already  se¬ 
cured  the  representation  in  the  Eastern 
field  of  the  Dcs  Aloines  (la.)  Register 
and  Leader  and  Evening  Tribune. 

Mr.  Putnam  is  well  known  among 
general  advertisers  and  previous  to  his 
connection  with  Payne  &  A’oung  was 
connected  with  the  C.  E.  Sherin  .Agency 
for  three  years  as  vice-president  and 
general  manager. 

Advertising  Club  Incorporates. 
.Articles  of  incorpetration  for  the  New 
Oreans  Advertisers’  Club  were  filed 
last  week.  The  objects  of  the  organi¬ 
zation  are  stated  to  bring  together  the 
advertising  men  of  the  section;  to  de¬ 
velop  the  best  in  advertising,  and  to 
assist  the  members  and  bring  about 
an  interchange  of  ideas  among  them.- 
The  articles  also  provide  that  the  club 
may  establish  club  rooms  and  publish 
an  advertising  magazine.  George  A. 
Sims,  G.  B.  Wilson  and  S.  H.  Kahn 
are  named  among  the  incorporators. 

The  Rowland  .Advertising  .Agency, 
Seventy-sixth  street  and  Broadway,  New 
A'ork,  is  placing  Regal  .Automobile  ad¬ 
vertising  in  daily  papers  in  New  York 
and  New  Jersey. 

19  0  9 

BIG  YEAR  OF  THE 

Big  German  Daily 

PHILADELPHIA 

German  Daily  Gazette 

gained  over  700.000  line*  of  local  adver- 
tlHing.  200,000  linos  of  general  advertising. 
^ioO.OOO  Germans  in  Philadelphia  can  be 
covered  thoroughly  by  using  the 

MORSING  GAZETTE  )  write 
EVENING  DEM0KRAT[  rOR 
SUNDAY  GAZETTE  J  rates 
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HOW  TO  SUCCEED. 


Don’t  Wait  for  a  “Chance,”  but  Take 

One — If  You  Are  a  $10,000  Man 
Tell  People  About  It — A  No. 

8  Hat  Band  Nearly  Al¬ 
ways  Means  Success. 

It  is  seldom  that  any  of  the  noted 
men  of  journalism  have  anything  to 
say  about  the  profession  without  be¬ 
ing  very  serious  about  it. 

Foster  Coates,  for  years  in  the 
Hearst  service  as  managing  editor  of 
Hearst  publications,  has  written  a  lit¬ 
tle  “editorial  for  editors,”  however, 
that  is  refreshing,  with  not  a  little 
sound  advice  concealed. 

This  editorial  was  published  in  a 
miniature  edition  of  the  Boston  -Amer¬ 
ican,  prepared  and  printed  to  enliven 
the  annual  banquet  of  the  Boston 
American  employees. 

The  editorial  follows: 

"Somebody  asked  me  the  other  day 
to  give  a  few  suggestions  or  hints  on 
how  to  succeed. 

“This  was  a  natural  and  proper  re¬ 
quest.  Men  in  the  newspaper  busi¬ 
ness  who  have  worked  all  their  lives 
on  a  salary  for  other  men,  and  have 
not  acquired  a  newspaper,  are  fully 
competent  to  give  advice  on  this  sub 
ject. 

“I  have  observed  that  men  like 
William  Randolph  Hearst  and  others, 
who  have  succeeded,  are  never  re¬ 
quested  to  give  such  advice,  but  les- 
brainy  men  imitate  their  work,  watch 
its  effect  and  go  on  succeeding  in  a 
mild  sort  of  way  themselves. 

“Every  day  somebody  writes  to  a 
newspaper  editor  asking  for  ‘a  chance." 
These  people  have  probably  used  up 
reams  of  paper  making  the  same  re 
quest  for  a  dozen  years. 

“If  you  want  ‘a  chance,’  why  not 
take  one,  as  Herbert  Kaufman  says. 
The  man  who  does  not  take  ‘a  chance' 
is  never  heard  of.  Look  at  ‘Big  Bill" 
Kelihcr. 

“People  often  write  to  newspapers 
to  inquire  what  makes  a  newspaper 
succeed. 

“Nobody  knows.  If  there  was  a 
real  answer  to  that  question  the  man 
who  evolved  it  would  get  a  patent  on 
it,  then  he  would  own  a  successful 
newspaper  in  every  city  of  the  world. 

“There  are  no  fi.\ed  rules  that  can 


NEW  YORK 
HERALD 
SYNDICATE 

“THE  WIDOW 
WISE” 

A  brand  new  fnll-pa^e  feature,  black 
alone  or  black  and  three  colors.  Lines  by  I 
Paul  West.  Drawings  by  Grant.  Ashe. Wright, 
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Special  Cable  and  Telegraph 
Service 

Daily  features:  News  Matrices.  C  mic 
Matrices.  Women's  Features  and 
Photographs 

For  Particulars  of  any  service  apply  to 

NIW  YORK  HERALD  SYNDICATE 
Herald  Square,  New  YorK  City 
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:  be  used  to  make  a  newspaper  succeed. 

“But  there  are  some  things  that,  if 
'  kept  constantly  in  mind,  wil  steer  you 
!  off  the  rocks  of  failure. 

S.\LESM.\NSHir  ESSEXTl.M- 

I  “The  first  is  salesmanship,  and, 
I  strange  as  it  may  seem,  that  is  the 
one  thing  that  few  newspaper  em¬ 
ployees  have  ever  studied  or  know 
anything  about.  A  good  salesman  can 
often  sell  a  mighty  poor  newspaper 
and  advertising  space  in  it  as  well. 
But  it  often  happens  that  a  very  poor 
salesman  cannot  sell  a  very  good 
newsj)apcr,  and  by  this,  again,  is 
meant  advertising  space  as  well  as 
circulation. 

“Kcmcmbcr,  we  are  all  salesmen.  We 
buy  news  on  the  one  hand,  special  ar¬ 
ticles,  features,  photographs,  etc.,  etc., 
and  on  the  other  hand  turn  them  over 
to  the  Circulation  Department,  where 
we  have  e.xpcrt  salesmen  to  sell  to  the 
public  what  the  editors  have  bought. 

“If  the  editors  have  not  bought 
\visel3',  the  best  Circulation  Depart¬ 
ment  in  the  world  cannot  sell  wisely. 

“It  is  important  to  have  ideas.  Some 
people  have  ideas  and  some  have  not. 
Next  to  having  good  ideas  of  your 
own  is  the  abilitj-  to  utilize  the  ideas 
of  other  people.  These  ideas  may 
come  to  you  in  a  thousand  ways,  even 
•'roni  office  boys  or  unimportant  em 
ployees  in  j'our  office,  from  friends,  in 
restaurants,  on  the  street,  or  by  read- 
ng  newspapers  and  magazines,  or  by 
'tudying  cause  and  effect. 

“Therefore,  if  j'ou  have  no  ideas  of 
vour  own,  take  somebody  clse’s  ideas. 
But  in  doing  so  be  careful  to  improve 
ipon  them.  Don't  take  all  the  vitality 
out  of  them  and  then  expect  the  un- 
'xpcctcd  to  happen.  It  won't  do  it. 
[t  never  has,  and  it  never  will. 

WHEN  “news  is  dull.” 

“Sometimes  you  hear  it  said  in 
newspaper  offices  that  ‘news  is  dull' 
ind  that  ‘circulation  is  poor.’ 

“That  is  as  it  should  be.  Anybody 
.-an  make  a  good  newspaper  when 
news  is  plentiful,  big  and  overshadow- 
tng.  .\ny  circulation  manager  can 
cll  a  newspaper  when  the  news  is 
'xciting. 

“But  when  ‘news  is  dull,’  in  the  rou¬ 
tine  course  of  events  the  managing 
oditor  and  the  city  editor  and  their 
immediate  associates  are  the  men  who 
Jan  make  ticxes. 

“.And  kindlj-  remember  that  most  of 
the  news  of  the  world  is  made 
news.  See  what  Doc  Cook  did! 
Made  news  is  news  that  has  only  a 
fragmentary  basis  of  nothing  to  start 
with  and  is  developed,  built  up  and 
strengthened  until  it  becomes  a  com¬ 
manding  entity. 

“.An  artificial  backbone  is  better 
than  no  backbone  at  all.  But  you 
can’t  make  red  blood  by  drinking 
claret.  If  you  haven’t  got  red  blood 
in  your  veins,  give  up  the  newspaper 
business  and  marry  a  rich  wife. 

“There  never  were  so  many  oppor¬ 
tunities  as  at  present  for  live  men  in 
newspaper  offices.  The  big  places  are 
not  all  filled.  A  good  many  very  small 
men  are  wabbling  around  in  big 
places,  solely  because  owners  of  news¬ 
papers  cannot  get  the  right-sized  men 
to  fill  the  positions. 

“If  your  hat  band  only  measures  six 
inches,  it  would  be  well  to  retire  from 
the  newspaper  business,  unless  you 
are  ready  to  put  some  padding  under 
it,  and  bring  it  up  to  at  least  7^4 
inches.  1 

“A  number  8  hat  band  with  a  Uyi  I 


collar  nearly  always  means  success  in 
some  walk  of  life.  Look  at  Jeffries. 

PLENTY  OF  ROOM  .\T  TOP. 

“Strange  as  it  may  seem  there  are 
more  $10,000-a-year  positions  vacant 
in  the  new.spapcr  business  to-day  than 
there  arc  $2,030-a-ycar  positions.  But 
you  must  be  at  least  a  $10,000  man  to 
get  one  of  them,  and  to  make  sure  of 
landing  such  a  job  you  ought  to  be 
able  to  make  at  least  25  per  cent,  for 
your  employer. 

“Don’t  be  in  too  much  of  a  hurry  to 
get  to  the  top.  Look  at  old  Doc  Cook. 
There  is  plenty  of  room  at  the  top, 
as  Cook  found  out  when  he  didn't  get 
to  the  Pole.  He  took  ‘a  chance’  and 
succeeded  pretty  well. 

“In  order  to  get  to  the  top  it  is 
not  necessary  to  walk  on  the  faces  of 
your  competitors.  There  is  plenty  of 
room  on  the  ground,  even  if  you  do 
wear  hob-nailed  boots  and  are  in  a 
great  hurry.  Besides,  walking  on  a 
fellow-being’s  face  is  apt  to  hurt  his 
features  as  well  as  his  pride. 

“Remember,  when  a  hopper  is 
empty  there  is  nothing  in  it.  AVhen 
your  brain  is  empty  it  is  just  like  an 
empty  hopper.  Keep  your  brain  hop¬ 
per  well  filled.  A’ou  can  onh’  do  this 
hj’  reading,  studj'ing,  observing  and 
assimilating. 

“Be  original,  if  you  can,  but  do 
somelltinf’.  Don't  sit  still.  The 
man  who  sits  still  all  the  time  is  apt 
to  get  curvature  of  the  spine.  Corns 
maj'  grow  in  the  wrong  place.  Better 
let  your  bunions  grow  by  walking  fast 
than  have  curvature  of  the  spine  from 
sitting  down  too  long. 

LE.\RN  TO  SMILE. 

“Tlif  ‘one  best  bet’  is  cheerful¬ 
ness.  Good  nature  is  your  best  asset. 
Don’t  add  to  the  tears.  There  are  too 
manj'  tears  now.  Learn  to  smile.cven 
if  some  competitor  has  given  you  a 
solar-plexus  and  \’Ou  find  it  difficult  to 
breathe.  The  man  who  smiles  and  has 
a  good  story  to  tell  lives  longer  than 
the  pessimist  who  sees  his  newspa¬ 
per  and  the  whole  country  on  the 
rocks. 

“Let  the  undertakers  and  the  weep¬ 
ing  Niobes  flock  together.  Smile  and 
keep  on  smiling. 

“.And  last,  but  of  first  importance, 
work  twenty-four  hours  a  day  if  you 
have  to.  Nearly  all  the  success  in  the 
world  has  come  from  hard  work. 

“Newspaper  editors,  publishers,  cir¬ 
culation  managers  and  advertising 
managers  are  not  born  thus.  The 
Divine  Hand  has  not  touched  their 
heads.  Their  success,  such  as  it  may 
be,  is  from  hard  work,  from  their  own 
ideas  or  from  ideas  deftly  slipped  from 
some  brainier  person,  from  smiles  and 
laughter  that  they  actually  feel  or 
from  smiles  and  laughter  that  they 
simulate. 

“.And,  finally,  don’t  lie.  It  is  not 
worth  while.  It  is  like  printing  a  fake 
story  in  your  newspaper.  You  won’t 
fool  anybody  but  yourself,  and  when 
you  begin  to  fool  yourself  you  might 
just  as  well  return  to  the  cozy  corner 
and  smoke  your  pipe  of  hop  to  the 


merrj-  tune  of  ‘.-\uld  Lang  Syne.’  Life 
is  over  for  you.  The  curtain  is  down. 
The  undertaker  is  waiting.  A'^ale! 

“  Foster  Ccates.” 


VICTOR  MURDOCK. 


Interesting  Pen  Picture  of  Well- 
Known  Congressman. 

Tlie  Washington  correspondent  of  the 
New  A’ork  World,  commenting  upon 
leaders  of  the  progressives  in  Congress, 
draws  the  following  pen  picrure  of  Rep- 
j  resentative  Victor  Alurdoek,  of  Kansas, 
foriiier  publisher  of  the  Wichita  Eagle 
and  well  known  newspaper  man : 

A’ietor  Alurdock,  the  most  picturesque 
and  the  most  earnest  of  all  the  insur¬ 
gents,  represents  the  Eighth  Kansas  Dis¬ 
trict.  He  was  first  elecctcd  to  the  Eifty- 
eighth  Congress.  He  came  to  Washing¬ 
ton  as  just  a  plain,  every-day  Republi¬ 
can.  No  one  suspected  the  youthful- 
looking  Congressman  with  the  shock  of 
red  curls  and  the  omnipresent  smile,  a 
smile  as  permanent  and  as  wholesome  as 
that  on  the  face  of  a  happy  babj-,  of  be¬ 
ing  anything  but  a  regular. 

But  the  red  hair  dominated  the  smile. 
Without  forsaking  the  pleased  expres¬ 
sion  for  a  minute,  Mr.  Murdock  stirred 
the  insurgency  early  in  his  Congres¬ 
sional  career.  Before  he  had  been  long 
in  Congress  Speaker  Cannon  came  to 
look  upon  him  as  a  troublemaker  for 
tlic  G  O.  P. 

Murdock  had  been  a  newspaper  man. 
He  had  started  out  to  learn  the  print¬ 
ers’  trade  wlicn  a  lad  of  ten,  but  at  fif¬ 
teen  he  had  graduated  from  the  stick 
and  rule  and  was  a  reporter.  .At  the  age 
of  twenty  he  moved  to  Chicago,  where 
he  was  a  police  reporter.  Then  the  call 
of  his  native  State  brought  him  back 
I  to  Kansas.  He  worked  for  the  Wichii.i 
Eagle,  of  which  later  he  became  man¬ 
aging  editor,  and  is  now  a  part  owner. 

I  INSTINCT  OF  THE  FERRET. 

The  instinct  of  the  ferret,  developed 
while  “A^ic”  was  doing  police  for  a  big 
Chicago  daily,  came  into  play  in  his 
Congressional  work.  He  was  assigned 
to  the  Committee  on  Post  Offices  and 
Post  Roads.  While  still  the  junior  nia- 
jorily  mcinlier  of  that  committee  he 
found  that  through  an  “error”  in  cal¬ 
culation  Uncle  Sam  was  paying  the  rail- 
!  roads  about  $5,000,000  too  much  for  car¬ 
rying  the  mails. 

“Si:  down,  bad  little  red  headed  boy,’’ 
said  the  elder  statesmen.  “A’ou  niu.st 
not  make  so  much  noise  in  this  dig¬ 
nified  committee.  We  do  not  approve 
of  ‘kids’  making  a  big  fuss  about  a  little 
thing  like  $5,000,000.” 

Apparently  Murdock  subsided,  but  he 
managed  to  call  the  attention  of  a  very 
busy  gentleman  who  resided  at  the  other 
end  of  Pennsylvania  avenue  to  the  fact 
that  there  was  a  fine  large  leak  in  the 
Post  Office  Department,  and  the  busy 
gentleman  took  a  big  stick  and  stopped 
up  the  leak  in  less  time  than  it  takes  to 
tell  it. 


Walnut  Ridge,  Ark.,  has  a  new 
weekly  called  the  Times  Dispatch.  It 
is  published  every  Friday  by  D.  A. 
Lindsey. 


QUALITY 


This  has  been  our  strong  point  from  the  outset,  whether  viewed  from 
literary,  artistic  or  mechanical  standpoints. 

It  is  borne  out  by  the  fact  that  the  very  best  publications  of  the  coun¬ 
try  are  International  subscribers. 

We  supply  matrices,  stereos,  electros  or  photographs,  with  copv,  as 
desired — also  page  matrices.  Let  us  send  current  mats  for  trial  if  in¬ 
terested. 

The  International  Syndicate  ’"newspape^s^  Baltimore 
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FOREIGN  BUSINESS. 

Attitude  of  the  Advertising  Agent 
Toward  the  Newspaper  Publisher. 

The  Former  the  Greatest  and 
Most  Important  Factor  in 
General  Advertising — The 
Agency  Rapidly  Losing 
Most  Grievous  Faults, 
.'^peaking  before  the  Kansas  State 
Editorial  Association  recently  on 
“I'orcign  Advertising,”  Marco  Mar¬ 
row,  director  of  advertising  of  the 
Caiipcr  publications,  said  in  part; 

“The  modern  advertising  agency  is 
uiKpicstionably  the  greatest  and  most 
important  factor  in  general  advertis¬ 
ing.  The  agency  as  an  institution  has 
manv  inherent  defects — relics  of  the 
early  stages  of  its  existence,  but  in  its 
evolution  it  is  rapidly  losing  its  most 
grievous  faults. 

"You  will  remember  that  the  agent 
originally — back  in  the  si.xties — was 
nothing  more  than  a  broker  in  adver¬ 
tising  space.  He  bought  cheap  and 
he  sold  dear,  and  he  tried  to  make 
money  from  both  the  advertiser  and 
the  publisher.  Gradually,  as  rates  be¬ 
came  more  fixed  and  circulation  more 
stable,  the  agent  became — to  all  in¬ 
tents  anil  purposes — the  representa¬ 
tive  of  the  publisher.  The  publisher 
paid  the  agent  his  commission. 

"In  the  last  ten  years  the  agent  has 
become  entirely  the  representative  of 
the  advertiser;  instead  of  being  a 
buyer  and  seller  of  space  he  has  be¬ 
come  a  i)roduccr  and  a  seller  of 
service,  and  while  the  publisher  os¬ 
tensibly  still  pays  a  commission — in 
the  form  of  a  discount — to  the  agent, 
it  is  in  reality  paid  by  the  advertiser, 
the  agent  almost  invariablj’  billing  the 
advertiser  the  net  rates  of  the  pub- 
li>hers,  plus  an  agreed  percentage  as 
compensation  for  the  service  rendered. 

ATTITUDK  OF  THE  .\CF.XT. 

“I  go  into  this  that  we  may  under¬ 
stand  at  the  start  the  attitude  the 
agent  naturally  takes  toward  an  indi¬ 
vidual  publisher  He  has  sold  his  sup¬ 
posedly  expert  service  to  the  adver¬ 
tiser,  and  that  service  includes  above 
all  else,  first  and  foremost,  the  buying 
of  space  at  the  lowest  possible  price 
“In  a  few  advertising  agencies  the 
star  man — the  individual  who  is  fea¬ 
tured  and  touted — is  a  crack  copy 
man;  but  that  is  the  exception.  Usu¬ 
ally  the  bully  boy  who  pulls  down  the 
fat  envelope  on  pay  day,  the  fellow 
half  a  dozen  visitors  are  waiting  for 
in  the  reception  room,  the  lad  who 
gets  a  ‘Mister’  before  his  name  even 
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from  the  office  boy,  the  buck  who 
slaps  the  president  of  the  company 
on  the  back,  is  the  solicitor  who  goes 
out  and  gets  the  advertiser’s  name  on 
the  dotted  line  at  the  bottom  of  a 
contract. 

“Hut  the  man  who  really  makes  or 
breaks  an  agency  is  the  sphinx-faced, 
cold-blooded,  heartless,  soulless,  clam¬ 
my  lump  of  wet  mud — the  space  buy¬ 
er.  His  one  aim  in  life  is  to  get  spe¬ 
cial  concessions  from  you,  and,  gentle¬ 
men,  if  yon  are  giving  out  special  con- 
-essions  to  anyone,  he  is  a  self-con¬ 
fessed  failure  if  he  does  not  get  them 
for  his  clients.  That's  what  he’s  there 
for. 

MIST.tKF.S  POSSinil.ITIES  OF  NEWSP.tPERS. 

“But,  the  question  of  rates  is  not 
vonr  first  nor  your  most  serious  diffi¬ 
culty.  The  advertising  agent  does  not 
want  to  use  your  paper  at  all  if  there 
is  any  possible  way  of  avoiding  its 
use.  Not  that  he  has  a  grudge  against 
you,  but  that  he  likes  to  buy  circula¬ 
tion  by  the  wholesale  whenever  pos¬ 
sible.  It’s  easier  for  him  and  as  a  rule 
cheaper  for  the  advertiser.  So  the  big 
national  campaigns  are  almost  invari¬ 
ably  started  in  the  magazines  and  the 
big  weeklies  of  national  circulation. 

“One  of  the  leading  agency  men 
recently  said  to  me  that  he  had  dem¬ 
onstrated  that  he  could  create  a  na¬ 
tional  demand  for  a  new  article  by 
using  half  a  dozen  magazines  and 
three  or  four  national  weeklies,  in  half 
the  time  and  for  a  third  less  money 
than  he  could  by  the  use  of  daily 
newspapers.  I  think  he  mistakes  the 
possibilities  of  the  dailies,  but  his  con¬ 
tention  shows  the  trend  of  general 
advertising. 

“Therefore  remember  that  the  for¬ 
eign  advertiser  uses  your  paper  from 
necessity,  never  from  choice.  He 
buys  your  space  simply  because  he 
thinks  he  cannot  thoroughly  cover 
your  territory  in  any  other  way.  You 
get  the  foreign  business  which  you 
carry  not  because  you  are  a  good  fel¬ 
low,  not  because  you  get  out  a  good 
paper,  but  because  the  advertiser 
thinks  he  has  to  use  your  paper,  and 
it  is  up  to  you  to  bring  that  thought 
and  conviction  to  him.  That’s  the 
only  way  in  which  you  can  increase 
your  volume  of  foreign  ads. 

FOREIGN  BUSINESS  CL.\SSIFIED. 

“The  foreign  business  you  are  now 
carrying  may  be  roughly  grouped  into 
two  classes: 

“First,  the  larger  class.  Advertising 
which  the  national  mediums  class  as 
“objectionable” — medical  and  the  like. 

“Second,  advertising  placed  with 
you  solely  for  its  influence  upon  the 
local  dealer. 

“I  do  not  know  the  percentage  of 
medical  business  carried  by  the  news¬ 
papers  of  Kansas  as  a  whole;  but  in 
the  two  dailies  of  Topeka  the  medical 
advertising  amounts  to  about  60  per 
cent,  of  the  total  business,  including 
local,  foreign  and  classified.  It  is  an 
important  factor  in  the  paper’s  reve¬ 
nue,  and  not  a  line  of  it  could  appear 
in  the  standard  magazines. 

"Mind  you,  I  do  not  maintain  that 
our  friends  the  magazine  publishers 
deserve  any  great  credit  for  declining 
this  business.  With  them  it  is  a  ques¬ 
tion  of  business  policy,  just  as  it  is 
with  you,  but  they  make  a  virtue  of 
necessity  and  parade  the  virtue.  Their 
torchlight  procession  has  some  effect. 
I  believe  it  has  had  a  good  effect  upon 
advertising  as  a  whole,  and  I  am  sure 
that  the  day  is  not  far  distant  when 
newspaper  publishers  will  discover 
the  advantage  of  a  little  more  careful 


scrutiny  of  business  admitted  to  their 
columns.  There  is  no  reason  why  the 
columns  of  a  newspaper  should  not 
be  as  clean  as  the  advertising  pages 
of  a  magazine. 

CONVINCE  THE  .\DVERTISER. 

“But  as  long  as  we  admit  medical 
advertising,  we  want  all  of  it  that  we 
can  get — if  it  is  fit  to  print.  And  the 
getting  of  it,  as  I  said  a  while  ago. 
depends  upon  your  ability  to  convince 
the  advertiser  and  the  agent  that  he 
really  needs  your  paper.  The  medical 
advertiser  is  easier  than  the  soap  man. 
or  the  manufacturer  of  a  food  product, 
or  a  textile  manufacturer. 

“All  these  are  using  the.  magazines, 
and  a  bunch  of  the  shrewdest,  keenest, 
most  capable  business  producers  in 
the  world  are  busy  with  them  every 
day  in  the  year,  proving  to  them  that 
they  do  not  need  newspapers,  espe¬ 
cially  country  newspapers.  The  busi¬ 
ness  you  get  from  advertisers  of  this 
class  comes  to  you  from  demands 
made  by  the  retail  trade;  maybe  not 
the  merchants  in  your  own  town,  but 
by  the  trade  in  general.  The  retailer 
appreciates  a  double  page  spread  in 
the  Saturday  Evening  Post,  for  exam¬ 
ple;  it  shows  enterprise  and  all  that, 
but  he  knows  that  an  ad  in  your  paper 
is  going  to  do  him  more  immediate 
good,  and  he’s  for  the  local  ad,  if  he’s 
a  live  one. 

“Therefore  let  me  suggest  that  you 
establish  between  your  advertising 
department  and  your  local  merchants 
the  closest  possible  spirit  of  co-opera¬ 
tion.  Your  home  merchants  are  your 
best  solicitors  of  foreign  advertising. 
They  can  do  you  more  good  than  a 
crack  solicitor  in  the  advertising  cen¬ 
ters.  If  your  town  is  large  enough 
organize  an  advertising  club  and  edu¬ 
cate  these  gentlemen  to  the  idea  of 
handling  advertised  goods,  especially 
goods  that  are  advertised  locally. 

^  A  GOOD  PLAN. 

“A  great  stunt  now  with  the  adver¬ 
tising  agencies  is  to  conduct  a  nation¬ 
al  campaign  in  publications  of  gen¬ 
eral  circulation,  on  the  strength  of 
which  they  sell  the  dealer  and  then 
attempt  to  cajole  him  into  doing  the 
necessary  local  advertising  to  move 
his  stock.  The  plan  is  a  good  one,  and 
I  am  not  averse  to  helping  persuade 
the  local  dealer  to  use  some  of  the 
electrotypes  sent  him  by  the  manu¬ 
facturer. 

“But  I  notice  that  it  seldom  results 
in  the  use  of  increased  space  by  the 
merchant;  in  fact,  that  is  one  of  the 
arguments  used  by  the  manufacturer 
in  his  appeal  to  the  retailer:  ‘You 
have  contracted  for  so  much  space  in 
your  local  newspaper  anyway;  use 
these  electrotypes  on  dull  days.”  So 
it  is  better  for  you  and  better  for  the 
merchant  if  the  manufacturer  can  be 
induced  to  buy  the  space  and  run  a 
regular  schedule.  Educate  your  mer¬ 
chants  to  demand  this,  and  keep  close 
enough  to  them  to  have  them  ‘tip  you 
off’  on  every  new  proposition  that 
comes  along,  and  then  ‘get  busy.’ 

“The  chief  excuse  in  advertising 
agencies  for  their  habitual  neglect  of 
the  country  newspaper  is  the  habitual 
carelessness  and  unsystematic,  unbusi¬ 
ness-like  methods  of  the  country  pub¬ 
lisher.  And  there  are  grounds  for  the 
criticism.  Many  publishers  do  not 
even  have  a  printed  rate  card,  or  for 
that  matter  an  established  rate. 

GET  A  RATE  CARD. 

“Get  a  rate  card  that  tells  some¬ 
thing.  Make  it  about  3x5  inches. 
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Give  your  exact  circulation.  Tell 
where  your  paper  goes  and  the  chief 
facts  about  3’oiir  territory.  Then  see 
that  these  cards  arc  on  file  in  every 
agency  in  the  country  from  which  you 
can  ever  hope  to  get  business.  The 
recognized  list  of  the  American  News¬ 
paper  Publishers’  Association  em¬ 
braces  between  275  and  300  agencies, 
most  of  whom  are  worthy  of  credit. 
jOn  the  Capper  mailing  list  we  have 
about  350  agencies.  When  we  get  out 
new  rate  cards  we  send  them  to  the 
agencies  by  registered  mail,  so  that 
there  may  be  no  excuse  for  our  latest 
rates  not  being  on  file. 

“Once  a  month  write  these  agencies 
a  letter,  that  is,  if  you  have  something 
to  say.  Remember  that  they  won’t 
use  your  paper  unless  they  think  they 
must,  and  you  must  show  them  why 
they  must. 

“Compile  a  list  of  foreign  advertis¬ 
ers  whose  business  appears  in  Kansas 
papers.  Find  out  whether  these  ad¬ 
vertisers’  goods  are  on  sale  in  your 
town.  Then  write  the  advertiser  a 
personal  letter,  telling  him  whether 
or  not  your  local  merchants  carry  his 
goods,  and  showing  him  why  you  can 
create  a  greater  demand  for  them. 

“Fix  your  rates  at  what  you  can 
afford  to  take  and  then  stick  to  the 
rates.  It  will  save  you  a  lot  of  grief 
in  the  end.  Better  lose  a  few  con¬ 
tracts  than  to  have  to  fight  and  dicker 
over  every  contract  you  land. 

“Don’t  look  upon  foreign  business 
as  ‘velvet;’  it  costs  you  money  to 
handle  it  and  3'ou  must  get  your  price. 

“^lail  3-our  bills  promptly  on  the 
first  of  each  month.  Give  a  cash  dis¬ 
count  of  2  per  cent,  for  pa3’ment  in 
ten  days.  If  an  agency  fails  to  take 
the  cash  discount,  cut  it  off  your  list. 
.An  agenc3'  which  can’t  do  that  is  not 
worthy  of  credit,  and  an  agency  which 
won’t  do  it  is  trying  to  do  business  on 
money  belonging  to  you.  Don’t  stand 
for  it.” 


SIX  POINT  LEAGUE 


Will  Give  Luncheon  to  General  Ad¬ 
vertising  Agents  of  City. 

The  Six  Point  League  of  New  York 
will  give  an  informal  luncheon  at  the 
Cafe  Martin,  Fifth  avenue  and  Twenty- 
sixth  street,  Tuesday,  April  12,  to  the 
general  advertising  agents  of  New 
York  Cit3^ 

There  will  be  but  one  speaker,  Her¬ 
man  Ridder,  publisher  of  the  New 
York  Staats  Zeitung  and  president  of 
the  American  Newspaper  Publishers’ 
Association,  having  promised  to  be 
present  and  make  a  short  talk. 


$532,685,245 

That’s  the  value  of  Kansas  craps  and 
livestock  lor  1909.  Want  some  of  that 
money? 

Topeka  Daily  Capital 

Reacheeevery  post-office  In  that  state; 
fuarantees  33,500  circulation;  It  ths 
only  Kantaa  dally  with  State-wlda  cir- 
culatisn;  only  Topeka  dally  thatgivea 
definite  circulation  statement. 


J.  C.  PBELEY 

Flatiron  Building,  New  York 


JUSTIN  B.  BROWN 
Hartford  Building,  Chicago 
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FAMOUS  FAKES. 


How  Both  the  Press  and  the  People 
Are  Sometimes  Fooled. 

Monte  Cutler,  one  of  New  York's 
best  known  ncwsp.ipcr  men,  writing  in 
the  Sund.iy  Magazine  on  “Five  Famous 
F'akes,”  says  in  part : 

One  of  the  best  advertising  fakes  on 
record  was  perjietratcd  by  a  bright 
young  hustler  with  good  family  con¬ 
nections,  ready  cash,  and  a  contract  with 
salary  of  ten  thousand  dollars  a  year 
and  c.xpenses  as  advertising  manager 
of  a  new  brand  of  “save  your  wrappers’’ 
soap  about  to  be  put  on  the  market  from 
a  factory  in  Western  Xew  York.  He 
had  the  entire  country  interested  in  him 
and  his  soap  before  a  single  cake  had 
been  produced.  The  new  brand  was 
launched  and  floated  triumphantly  on  a 
sea  of  romance. 

Over  the  telegraph  wires  from  Pitts¬ 
burg  one  night  came  a  stirring  story  of 
the  elopement  of  young  Hustler  with  a 
belle  of  that  city.  Wealthy  parents  of 
the  bride  were  furious.  The  couple  had 
caught  a  train  for  the  West,  and  the 
irate  father  was  in  pursuit  with  a  gun 
in  each  pocket,  just  eight  hours  behind. 
The  names  and  dates  and  trains  and 
Family  histories,  the  clergyman's  inter¬ 
view  and  the  father's  roars  of  rage,  were 
all  set  forth.  It  was  a  straight  news 
item,  and  an  interesting  one.  I’ress  as¬ 
sociations  and  special  correspondents 
flashed  it  into  every  newspaper  office  in 
the  country. 

The  couple  had  bought  tickets  for 
Chicago.  The  next  night,  simultaneous¬ 
ly  with  the  father’s  arrival  in  Chicago, 
came  an  idyllic  story  from  Cleveland. 
The  bride  and  bridegroom  were  there, 
in  the  best  hotel,  smiling,  tremendously 
happy,  meeting  the  newspaper  men  with 
just  the  proper  mi.xture  of  blushing 
modesty  and  frank  pride  in  their  ex¬ 
ploit.  Tlie  wires  were  hot  between  the 
big  newspapers  and  their  Cleveland  and 
Chicago  correspondents,  and  both  the 
pursued  and  pursuer  were  informed  of 
the  whereabouts  and  plans  of  the  other. 
Papa  purposed  to  take  the  midnight  train 
for  Cleveland.  Son-in-law  announced 
that  he  would  start  with  his  bride  at 
daylight  for  St.  Louis;  but  he  did  not 
confide  this  to  the  waiting  correspond¬ 
ents  until  the  midnight  flyer  had  left 
Chicago  with  papa  on  board. 

About  this  time  the  news  editors  woke 
up,  and  correspondents  in  every  Western 
city,  in  addition  to  being  ordered  to  keep 
a  sharp  lookout  for  the  Pittsburg  mer¬ 
chant  and  the  eloping  couple,  were  told 
to  find  out  what  the  father-in-law’s 
grouch  was.  Why  did  he  object  to  his 
son-in-law,  whose  record  had  been 
looked  up  and  found  to  be  unblemished? 
Hustler  was  a  college  graduate;  his 
parents  wore  dead;  he  had  a  few  thou¬ 
sand  dollars;  and  was  regarded  as  a 
rising  young  business  man.  F'or  three 
years  he  had  represented  an  English  cut¬ 
lery  house  in  Xew  York. 

And  incidentally,  demanded  the  news 


Has  a  Business  PULL 

In  tbe  ^reat  Industrial  center  embrac¬ 
ing  Western  Pennsjleanla.  West  Virginia 
and  Eastern  Ohio  witb  a  populatl<m  of 
over  2.500.000. 

The  Pittsburg 
Dispatch 

reaclm  the  largest  number  of  homes  and 
la  read  b;  tbe  men  and  women  who  com¬ 
prise  tbe  purchasing  power  of  the  wealthy 
district.  AdTuttaementa  In  the  UlSrATCIl 
IN'SUBB  proi^t  BETURNS. 

Sfeciai.  Rep«esentatives  : 

Wallace  G.  Brooke,  Horace  M.  Ford, 

22S  Fifth  At*..  ifarquette  Bldg., 

Bew  Tork.  Chicago. 


editors,  find  out  what  the  father-in-law 
proposes  to  do  when  he  catches  up  with 
the  elopers.  His  daughter  is  of  age,  and 
the  marriage  ceremony  was  hard  and 
fast.  But  father  would  not  talk  when 
he  arrived  in  Cleveland.  He  only  fumed 
and  fussed  and  hired  a  special  train  to 
take  him  to  St.  Louis.  The  runaways 
stopped  in  that  city  long  enough  to  meet 
the  waiting  army  of  newspaper  men, 
display  their  happiness  and  their  good 
clothes,  and  pooh-pooh  father’s  rage  and 
threats. 

Then  they  departed — for  the  South, 
Mr.  Hustler  said.  A  bright  reporter 
traced  them  to  a  train  headed  north, 
and  flashed  the  word  "Omaha’’  over  the 
wires.  When  the  happy  runaways  turned 
up  nc.xt  it  was  in  St.  1‘aul,  and  papa 
was  twenty-four  hours  behind  them. 
They  came  dow  n  to  Chicago  and  then 
disappeared.  At  every  city  they  an¬ 
swered  all  the  questions  of  the  corre¬ 
spondents  and  proved  a  most  interesting 
pair  to  ’interview. 

I’apa  was  interesting  too;  but  in  a  dif¬ 
ferent  way.  He  had  to  b:  badgered  into 
a  corner  of  the  hotel  lobby  in  Omaha 
before  he  would  do  anything  more  than 
sputter  unintelligibly;  but  when  all  the 
reporters  had  gathered  with  a  hotel 
crowd  fringed  around  them,  he  answered 
one  of  the  two  pertinent  queries.  What 
was  he  going  to  do  when  he  found  his 
daughter?  l-irst,  he  was  going  to  chase 
her  husband  out  of  town  at  the  point 
of  his  trusty  revolvers ;  and  then  he  was 
going  to  take  his  daughter  home.  If 
she  refused  to  accompany  him,  he  would 
have  her  arrested  and  extradited  to 
Pittsburg.  Larceny?  Yes,  sir!  Before 
leaving  the  parental  roof  to  be  married 
she  had  surreptitiously  abstracted  from 
the  library  two  valuable  miniatures,  one 
of  father  and  one  of  mother,  and  both 
his  own  property !  He  would  prove  it ! 

There  was  no  better  news  story  in  the 
papers  of  the  United  States  for  seven 
days.  Every  woman,  every  school  girl, 
was  championing  the  runaways.  They 
saw  and  gloried  in  the  love  affair  and 
the  courage  and  devotion  of  the  youthful 
elopers.  Men  readers  of  the  newspapers 
took  keen  delight  in  the  blunders  of  the 
father  and  in  his  rage  at  being  constant¬ 
ly  batBed.  His  interviews  supplied  the 
comedy  element  in  an  absorbing  ro¬ 
mance  in  real  life,  every  fresh  detail  of 
which  was  ready  at  the  breakfast  table 
each  morning. 

At  Chicago,  when  he  found  all  traces 
of  his  quarry  had  disappeared,  father 
sought  the  aid  of  the  police.  They 
laugiied  at  him.  Then,  with  a  crowd  of 
reporters  following  him  in  cabs  all  day, 
he  announced  that  he  would  abandon  the 
chase  for  the  time  and  return  to  Pitts¬ 
burg.  He  was  urged,  I)Cgge<l,  bc- 
sceched,  implored,  to  tell  his  objection 
to  young  Hustler.  Had  he  a  past?  Was 
he  a  bigamist?  Did  he  owe  money? 
Were  his  politics  objectionable,  or  his 
religion?  Couldn’t  he  solve  the  fifteen 
puzzle?  The  correspondents  showed  the 
Pittsburg  man,  with  tears  in  their  voices, 
great  stacks  of  telegrams  from  their 
news  editors  commanding  them  to  solve 
this  mystery  at  all  costs,  even  if  they 
had  to  use  chloroform  to  do  it.  The 
Pittsburg  man  yielded  at  last  with  a  roar 
that  reached  the  hotel  desk. 

“Matter  with  him?  Why  the  dod 
gasted  young  scalaw.'ig  is  going  into  the 
soap  business !  Do  you  suppose  I  want 
my  daughter,  who  never  saw — no,  I  don’t 
mean  that — my  girl,  who  was  brought 
up  in  the  b?st  society  in  Pittsburg  and 
might  have  married  a  title  if  she’cT  wait¬ 
ed  till  ne.xt  spring  when  we’re  going  to 
Europe — do  you  suppose  I  want  to  see 
her  the  wife  of  a  soap  man?  Soap, 
pouf!  Whoever  heard  of  such  a  thing?’’ 

Laughable  as  all  this  was,  the  corre¬ 
spondents  didn’t  quiver  a  lip.  Here 


was  real  news !  The  vanished  elopers 
might  again  be  traced  and  another  d.iy’s  | 
good  story  furnished  if  the  soap  clue 
was  followed.  So  they  soothed  the  old 
man  and  sympathized  with  him  and 
hand-shook  him  and  shoulder-patted 
him  and  jollied  him  and  after  much 
cautious  and  painstaking  and  really 
clover  newspaper  work  they  wormed 
out  of  him  the  fact  that  the  hateful 
soap  factory,  one  of  the  largest  in  the 
world,  was  near  Buffalo,  Xew  York. 
'Die  instant  the  name  of  the  corporation 
was  given  there  was  a  rush  for  the  telcT 
graph  office,  and  the  Pittsburg  man  sat 
on  the  settee  alone  with  his  thoughts. 

Presto  the  center  of  news  and  activity 
was  whisked  to  Buffalo.  It  was  pretty 
late  at  night,  too,  an  hour  later  than  in 
Chicago,  and  additional  time  was  taken 
by  the  wires  before  the  Buffalo  corre¬ 
spondents  were  sent  chasing  out  of  their 
offices  and  their  homes  to  find  the  presi¬ 
dent  and  secretary  of  the  soap  corpora¬ 
tion.  Xeither  of  them  had  gone  to  bed, 
fortunately. 

Yes,  Mr.  Hustler  was  under  contract 
to  them.  It  was  true  that  his  salary 
could  not  be  expressed  in  less  than  live 
figures.  His  absence  meant  losses  of 
thousands  of  dollars  to  the  corporation, 
because  a  brand  new  enterprise,  the 
secret  of  which  they  must  still  guard, 
was  to  have  been  announced  a  week  be¬ 
fore.  Five  hundred  thousand  dollars 
was  tied  up  in  the  new  venture.  That 
was  why  the  capital  stock  was  increased 
the  first  of  the  year.  They  hoped  Hust¬ 
ler  would  turn  up  soon,  and  that  his 
meddlesome  father-in-law  would  not 
further  interfere  with  the  corporation’s 
business  plans.  The  corporation  could 
do  absolutely  nothing  without  Mr.  Hust¬ 
ler,  who  was  the  brainiest  man  in  his 
line  in  the  world.  And  so  forth. 

It  required  two  more  days  to  clear  up 
the  story,  with  forgiveness  wired  from 
Pittsburg  and  the  reappearance  of  the 
elopers.  In  those  two  days  every  detail 
of  the  new  soap  enterprise  and  the  one 
hundred  thousand  dollar  premium  list 
had  t'>  be  telegraphed  all  over  the  coun¬ 
try  and  printed  as  news,  'fhe  public 
demanded  the  final  chapter  of  its  ro¬ 
mance,  and  it  would  not  he  cheated  of 
the  details. 

It  was  generally  believed  at  the  time 
that  the  Pittsburg  man,  after  retiring 
from  business,  had  retained  with  his  for¬ 
tune  a  keen  sense  of  humor,  permitted 
himself  to  be  laughed  at  for  a  week 
that  he  might  laugh  until  his  death. 


EDITOR  SENT  TO  JAIL. 


Is  Found  Guilty  of  Sending  Improper 
Matter  Through  the  Mails. 

Orra  F'.  Havill,  of  Mount  Carmel, 
111.,  editor  of  Havill’s  Every  Morning, 
was  found  guilty  of  sending  improper 
matter  through  the  mails  at  Danville 
last  week,  fined  $200  and  sentenced  to 
six  months’  imprisonment  in  the 
county  jail. 

Havill  is  also  under  indicinient  on 
a  charge  of  libel  and  is  under  sentence 
to  the  county  jail  for  sixty  days  on 
the  same  charge.  The  case  is  pending 
in  the  Appellate  Court  at  Mount  Ver¬ 
non,  Ill. 

The  Federal  indictment  contained 
fourteen  counts.  There  was  a  verdict 
of  guilt3'  on  one.  Havill  conducted 
his  own  defense,  and  claimed  his  ar¬ 
ticles  w-cre  not  improper,  but  pub¬ 
lished  to  please  his  readers. 


Leases  Iowa  Daily. 

E.  John  Richards,  city  editor  of  the 
Mt.  Pleasant  (la.)  Journal,  has  leased 
that  paper  for  a  term  of  years  and  as¬ 
sumed  charge. 


April  2,  1910. 


MAIL  ORDER  ADVERTISING. 


Frank  L.  Blanchard  Discusses  Its 

Rapid  Growth  Before  Y.  M.  C.  A. 

“Mail  Order  Advertising”  was  the 
subject  of  an  interesting  address  de¬ 
livered  before  the  Twenty-third  street 
Y.  M.  C.  A.  class  in  advertising  on 
Wednesday  evening  by  Frank  L. 
Blanchard.  The  speaker  dwelt  at 
length  upon  the  rapid  growth  of  the 
business  since  1869,  when  E.  C.  .Mien, 
of  Augusta,  Me.,  who  afterward  be¬ 
came  a  millionaire  publisher,  gave 
George  P.  Rowell  the  first  order  for 
advertising  of  this  character. 

Chicago,  he  said,  was  the  center  of 
the  mail  order  business  of  the  coun¬ 
try,  primarily  because  it  is  the  center 
of  distribution  for  the  Middle  West, 
hut  more  especially  because  it  was  in 
that  city  that  were  first  established 
the  concerns  that  arc  now  doing  a 
business  of  several  hundred  million 
dollars  a  year.  Montgomery  Ward  it 
Co.  and  Sears,  Roebuck  &  Co.  each 
sell  $5t),00(),()(X}  worth  of  goods  an¬ 
nually  by  mail. 

It  seems  strange  that  Xew  York, 
the  largest  manufacturing  city  of  the 
United  States,  has  only  one  mail  or¬ 
der  house  of  national  reputation. 
There  is  no  reason  why  with  its  m.-iny 
advantages  it  should  not  have  many 
concerns  of  this  character.  The  field 
is  practically  unlimited  and  the  lines 
of  goods  that  can  be  sold  through 
mail  order  mediums  are  without  end. 
Young  men  with  a  few  thousand  dol¬ 
lars’  capital  and  possessing  business 
knowledge  and  the  energy  to  over¬ 
come  difficulties,  can  find  in  the  mail 
order  field  ample  scope  for  the  exer¬ 
cise  of  their  abilities  and  an  ample 
financial  return. 

The  annual  dinner  of  the  class  will 
be  held  at  58  West  Twenty-fifth  street 
.\pril  LL  W.  C.  I'reeman,  of  the  Xew 
York  Mail  and  Express,  will  he  the 
principal  speaker. 


THE  CHINESE  PRESS. 

Majority  of  Newspapers  Are  Subsi¬ 
dized  by  the  Mandarins. 

The  Shanghai  correspondent  of  the 
I.omlon  Times,  writing  to  his  paper 
concerning  the  present  status  of  the 
vernacular  press  of  China,  saj’s  iii 
part: 

“Concisely  stated,  the  change  which 
has  overtaken  the  native  press  is  ticat 
it  has  passed  under  the  control  of  the 
Chinese  official.  .At  the  present  mo 
ment  there  is  hardly  a  newspaper 
worthy  of  the  name  in  China  which  is 
not  owned  or  subsidized  by  the  man¬ 
darins,  and  the  result,  as  shown  in 
their  columns,  is  that  the  outspoken 
criticism  of  two  years  ago  is  gener¬ 
ally  replaced  by  a  spirit  of  comfortable 
acciiiicsccnce  in  the  established  order 
of  things.” 


(Eticning 

Milwaukee's  Leading  Home  Paper 

ROME  OF  THE  REASONS  why  you  ahonhl 
itirhide  this  paper  In  your  advertising  ap 
protiriations  for  1010: 

Its  average*  daily  circulation  Is  over 
40,000  copies. 

.  It  regularly  carries  the  advertisements  S 
of  every  l4*ading  Milwaukee  Merchaut — they  i 
have  proved  Its  value.  I 

The  fact  that  Its  columns  are  always  I 
clean  and  pure  makes  It  fit  for  every  home 
— mak‘'S  It  the  '‘home  paper" — the  paper 
for  the  Advertiser. 

JOHN  W.  CAMPSIE*  Busines  Manager. 

THE  EVENING  WISCONSIN 

CHAS.  H.  EDDY,  Foreign  Representative. 
NEW  YORK— 6013  Metropolitan  Bldg. 
CHICAGO— 408  Marquette  Bldg. 
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NATIONAL  PRESS  CLUB. 

Sir  Ernest  Shackleton  Guest  of  Honor 
at  Reception. 

.Sir  Ernest  Sliackleton,  the  famous  ! 
Dritish  explorer,  was  the  gm^st  of  | 
honor  at  a  reception  siven  hy  the  Xa-  j 
tioiKil  I’ress  Clul)  of  WaslhiiRton  last  I 
Siinilay  afternoon.  In  a  talk  to  the 
nienihers,  Sir  Ernest  said,  anions  other 
thiiiKs: 

"Jn  addressing  a  body  of  newspaper 
men  1  feel  a  sort  of  tic  relationship 
of  my  country.  In  a  limited  experi¬ 
ence  with  a  London  publication  I 
wrote  many  things  that  appeared  in  ; 
print  ami  a  great  many  things  that 
didn’t.  My  entire  time  seems  to  be 
devoleil  to  writing  unsuitable  verses 
for  unsuitable  subjects:  yet  the  e.x- 
perience  makes  me  feel  a  member 
of  your  brotherhood. 

".\  great  deal  of  our  spare  time  dur¬ 
ing  the  long  winter  months  in  the  .Vnt- 
arctic  regions  was  spent  in  the  i)ubli- 
catii>n  of  our  new>papers.  The  expe¬ 
dition  published,  under  my  direction,  j 
three  papers,  the  lUizzard,  the  I’olar, 
Times  anil  the  Aurora  .\ustralis,  to 
which  every  one.  from  the  cook  to  the  | 
captain,  contributed.  | 

"The  cook's  poetry  was  a  feature  of , 
the  I’dizzard,  though  at  times  it  was  , 
necessary  to  curb  his  literary  flights, 
in  which  worils  would  be  used  to  sup¬ 
ply  rhymes  that  would  hardly  be  heard  I 
in  polite  society.  We  printed  a  jiagc  i 
every  daj-,  the  climatic  conditions  | 
making  it  necessary  to  kee))  a  lighted  ! 
candle  under  the  ink  tank  so  that  the 
Iluid  would  not  be  frozen. 

"Emm  these  papers  and  from  my 
own  diary  the  greatep  part  of  my  writ¬ 
ings  was  taken.  (.)f  course,  it  was ; 
nece^sary  to  do  considerable  editing  ‘ 
on  my  own  log,  which,  written  on  the  ^ 
journey,  expressed  my  feelings  at  [ 
every  stage  of  the  trip.  I  thought  1  : 
had  cut  out  all  the  objectionable  lan¬ 
guage.  but,  as  1  afterward  learned,  one 
little  swear  word  crept  into  the  book 
tin  noticed. 

"From  all  iiuartcrs  I  heard  about 
that  word.  Letters  came  to  me  direct¬ 
ing  me  to  look  at  Mine  4,  page  310  of 
your  book,  the  only  blemish  on  your 
otherwise  wonderful  work.’  I  looked 
and  found  that  this  expression  of  feel- 1 
ing  had  crept  into  the  book:  ‘This 
ice  plain  is  certainly  hell  on  one’s 
feet.'  ’’ 

Will  Cover  Halley’s  Comet. 

The  International  Syndicate  of  Haiti- 
more  has  arranged  with  Dr.  Frederic 
Campbell,  Sc.  1).,  iircsident  of  the  De¬ 
partment  of  Astronomy,  Hrooklyn  In¬ 
stitute  of  .Arts  and  Sciences,  for  a  con¬ 
tinuous  report  on  Halley's  Comet,  which 
they  will  syndicate  to  their  numerous 
clients. 

The  Middletown  (Ind.)  News  will 
in  the  future  be  issued  weekly  instead 
of  semi-weekly.  The  high  cost  of 
paper  is  given  as  the  reason. 


Headquarters  for 

TYPEWRITER  RIBBONS 
TYPEWRITER  PAPER, CARBON  PAPER 
FOR  ALL  USES 

We  manufacture  the  best  line  of 
TYPEWRITER  SUPPLIES 
on  the  market. 

The  S.  T.  Smith  Company 

11  Barclay  St.  Netw  York  City 
Tel.  5923  Barclar 

Please  semi  for  onr  Catalogue  and  aam- 
ples  of  Meuifuld.  Ty|M»wrlter  Linen  and 
CarlKui  Pni»era;  also  Price  Lists  of  same. 
DISCOUNTS  ON  Al»PL10AT10N. 


t  Removal  to 
Madison  Square 

FO  R  reasons  which  will  be 
apparent  to  all  who  will  favor 
us  with  a  call,  we  have  moved 
our  offices  from  Union  Square  to  the 
new  Madison  Square  Building.  'I'his 
building  is  on  the  north  side  of  the 
Square  (26th  street),  convenient  to 
the  Broadway  and  the  Fourth  Avenue 
surface  cars,  and  two  short  blocks 
from  the  28th  street  station  of  the 
Subway. 

Our  new  quartets  are  commodious 
and  abundantly  lighted.  We  have 
more  room  in  which  to  work,  and 
better  facilities  for  making  the  most 
of  our  individual  and  start  personnel 
and  organization. 
25'MADlSON  In  many  respects  the  character  of 
•  S  GC,  U  A  E  •  service  we  render  is  unique — perhaps 
*  N  O  T  H  *  not  clearly  understood  by  many  ad¬ 
vertisers  who  would  be  glad  to  take 
advantage  of  it.  We  are  specialized  Makers  of  advertising; 
that  is  to  say,  we  do  everything  from  the  preparaiion  of  the 
plan  for  introducing  or  increasing  the  sale  of  a  commodity  to 
making  the  necessary  drawings,  copy,  plates  and  printed 
matter,  carrying  out  every  detail  of  the  campaign  except  the 
“  placing  ”  in  magazines  or  other  periodicals.  W  e  are  not  agents. 


THE  ETHRIDGE  COMPANY 

Madison  Square  North 
NEW  YORK  CITY 


CARNEGIE  MAY  START  PAPER. 


Madison  Square  Bl'ii.ding 


ROOSEVELT  MAY  ATTEND. 

Ex-President  Hopes  to  Speak  at  Mil¬ 
waukee  Press  Club’s  Jubilee. 

Theodore  Roosevelt's  reply  to  the 
invitation  of  tlie  Milwaukee  Press 
Clul)  to  be  the  speaker  at  the  twenty- 
lifth  anniversary  of  the  club  bears 
tlie  news  that  the  Colonel  would  “par¬ 
ticularly”  like  to  speak  at  the  club’s 
silver  jubilee.  Written  from  the  wilds 
of  .\frica  on  February  2,  the  letter 
came  in  answer  to  that  sent  him  five 
mouths  ago.  It  is  written  witli  an  in- 
dehhlc  pencil,  in  tlie  absence  of  ink, 
and  says: 

"In  the  lado  (no  ink  at  the  moment 
availalile),  Feb.  2,  1910. — Dear  Robert 
Rcmey:  1  should  particularly  like  to 
speak  at  the  silver  jubilee  of  the  Mil¬ 
waukee  I’ress  Club.  1  believe  I  can 
do  so,  but  I  am  sure  you  will  ap¬ 
preciate  that  here  in  mid-.\frica  it  is 
utterly  impossible  for  me  to  give  a 
dclitiite  answer,  still  less  to  fix  a  defi- 
tiite  date.  I  simply  must  get  home 
first,  atid  have  a  week  or  so  to  look 
around  me,  atid  li.x  what,  if  any,  other 
engagements  I  must  meet — and  they’ll 
be  mighty  few! 

"Can't  you  write  me  again  within  a 
week  of  my  getting  home?  I  believe 
I  shall  be  able  to  accept  your  invita¬ 
tion. 

"Yours  most  sincerely, 

Theodore  Roosevelt. 

The  word  “believe"  in  the  last  sen¬ 
tence  is  underscored. 


Telephone,  7890  Madison 


CHICAGO  PRESS  CLUB. 

Contractors  Ask  for  Lien  on  Property 
to  Secure  $7,000  Claim. 

!  A  bill  asking  for  a  lien  on  the  prop¬ 
erty  of  the  Press  Club  of  Chicago  has 
’  been  tiled  in  the  Circuit  Court  by  the 
I  William  .Adams  Company,  contractors. 

'  The  bill  is  based  on  a  claim  of 
I  $7,140  which  the  contracting  company 
I  alleges  is  due  for  alterations  made 
.-\pril  21,  1909.  It  sets  forth  that  the 
comany  entered  into  an  agreement 
with  the  club  to  make  alterations  on 
the  building  at  118  Dearborn  street, 
the  cost  to  be  $29,149.  Of  this  amount 
$22,(KX)  has  been  paid. 

j  In  Hands  of  Receiver. 

I  The  Canandaigua  (N.  Y.)  Messen¬ 
ger  Printing  Company,  publisher  of 
i  the  Daily  Messenger,  went  into  the 
hands  of  a  receiver  last  week.  The 
'  action  was  taken  in  a  suit  brought  to 
foreclose  a  mortgage  on  the  part  of 
^  the  bondholders  of  the  company.  W. 

;  L.  Packard  has  been  named  as  re- 

I  ceiver.  _ 

Secures  Services  of  A.  S.  Parker. 

1  C.  J.  Zaiser,  publisher  of  the  Mo- 
!  line  Mail,  has  secured  the  services  of 
I  A.  S.  Parker  as  circulation  manager. 
1  Mr.  Parker  was  for  some  years  circu¬ 
lation  manager  of  the  Peoria  Journal 
I  and  later  of  the  Herald-Transcript, 
and  is  a  capable  man  in  the  work. 


Promises  California  Woman’s  Club 

That  He  Will  Consider  Project. 

I  Andrew  Carnegie  may  become  a  news- 
'  paper  publisher.  While  in  Pasadena. 
Cal.,  recently,  he  promised  one  hun¬ 
dred  women  of  the  Washington  1  leights 
Club,  who  came  to  him  with  the  sug¬ 
gestion,  that  he  found  a  national  daily, 
that  he  would  consider  the  matter  seri¬ 
ously. 

The  newspaper  idea  was  proposed  hy 
Mrs.  Elizabeth  Hoyiiton  llarhert.  It  met 
I  with  instant  favor,  and  .after  being  for- 
1  mulated  in  a  resolution  the  club  went  in 
I  a  body  to  Mr.  Carnegie  to  present  the 
suggestion.  Mrs.  llarhtrt  voiced  the 
hope  of  the  club  that  the  suggestion 
would  prove  worthy  and  that  .Mr.  Car¬ 
negie  could  liitd  his  way  thus  to  accom¬ 
plish  a  great  good  to  .\mericati  journal¬ 
ism. 

The  newspaper  proposed  is  to  he  a 
national  daily,  published  eith''r  in  Xew 
York  or  Washington,  D.  C.  It  is  to  be 
non-partisan  in  politics  and  to  have 
no  religious  affiliations. 

KEEPS  HIM  IN  TOUCH. 

I  The  Dc  Long  Hook  and  Eye  Company, 
j  Xew  York  Office,  March  18,  1910. 

I  J.  R.  Shale,  President,  The  Editor 
I  and  Publisher,  13-21  Park  Row, 

I  City. 

Dear  Mr.  Shale:  Enclosed  please 
find  check  for  renewal  of  my  sub¬ 
scription.  Although  not  at  present 
engaged  in  the  newspaper  hitsiness.  I 
am  desirous  of  keeping  in  touch  with 
the  doings  of  the  newspaper  world, 
and  find  great  satisfaction  in  reading 
each  weeks  the  news  contained  in  your 
very  excellent  publication. 

Very  truly  yours, 

I  R.xi.rii  R.  llfvixr.ER. 

^  Newspaper  Without  Editorials, 
j  MMie  Xorth  Shore  Daily  .Affairs,  a 
I  newspaper  without  editorials  and 
I  whicli  will  print  no  unpleasant  news 
iand  will  publish  only  matters  of  direct 
:  I  interests  to  residents  of  the  Xorth 
Shore  district,  Chicago  siihitrbs,  from 
I  Evanston  to  Lake  Pditff,  will  make  its 
f  j  appearance  soon. 

i  - 

I  Called  Rival  Paper  “Auntie.” 

;  !  Tlie  Robert  Smith  Printing  Com- 
.  patty,  publishers  of  the  Lansing 
(Mich.)  State  Republican,  has  filed  a 
f  $25,000  damage  suit  against  the  Lan- 
!  sing  Journal.  Tlie  case  arises  from 
J  a  recent  editorial  in  the  Journal  which 
J  referred  to  the  State  Republican  as 
t  “.Xuntie.” 

1 

Old  Illinois  Paper  Leased, 
t  The  Galva  (Ill.)  News,  one  of  the 
oldest  papers  in  the  Military  tract, 
owned  by  E.  E.  Fitch,  County  Clerk 
of  McHenry  County,  has  been  leased 
-  to  C.  H.  Gamble,  of  Galesburg. 


Botfidd  Engraving  Co. 

29  S.  7th  Street,  Philadelphia,  Pa. 

Always  on  Time 

DEEP  ETCHED  CUTS  ON 
ZINC  OR  COPPER 

Best  Work  at  Lowest  Price 

Let  UB  ettimate  on  your  next  order. 
Once  a  cuitomer  always  a  cuttomer. 
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A  MASSACHUSETTS  SCHOOL 
OF  JOURNALISM. 

In  another  column  of  this  issue  is 
an  article  telling  about  the  establish¬ 
ment  of  a  new  school  of  journalism  in 
Springfield,  Mass.  Mr.  Ernest  L. 
W'aitt,  the  director  of  the  new  enter¬ 
prise,  writes  to  The  Editor  and  Pub¬ 
lisher  and  asks  these  questions; 

What  do  you  think  about  practical 
newspaper  ti-aining? 

t'annot  the  e.s.seiitia's  in  tliis  jirofe.ssion 
lie  tuiiRlit  liy  e.\perienced  men.  li.v  means 
of  assignments,  eritieisms.  aeliial  news¬ 
paper  work.  etc.,  with  tlie  co-operation  of 
tile  newspapers? 

Replying  to  the  second  question, 
which  is  not  as  clearly  put  as  good 
faith  and  good  newspaper  writing 
might  demand,  we  say  that  the  “essen¬ 
tials”  can  he  taught  in  a  technical 
school  of  journalism  “with  the  co-op- 
cration  of  the  newspapers.”  We  con¬ 
fess  the  reservation  plainly  implied  in 
this  answer.  We  do  not  know  for  sure 
what  Mr.  Waitt  means  by  “essentials,” 
and  the  “co-operation  of  newspapers” 
may  mean  much  or  little. 

Mr.  Waitt  goes  on  to  tell  something 
about  himself,  which  is  more  to  the 
point: 

“.\ftcr  twenty-two  years  of  practical 
newspaper  work,  during  wliich  time 
I  have  filled  almost  every  position  on 
the  list  (including  seven  j'ears  on  the 
■Associated  Press,  four  years  on  the 
Boston  Herald,  four  years  on  the  Bos¬ 
ton  .\merican,  and  on  other  papers, 
besides  considerable  work  as  a  theat¬ 
rical  press  agent  and  general  publicity 
promoter),  I  have  come  to  the  conclu¬ 
sion  that  the  essentials  can  be  taught 
by  the  plan  of  assignments  and  criti¬ 
cisms,  and  that  the  present  great  dc- 
maiul  for  trained  reporters  and  news¬ 
paper  workers  can  he  filled  to  the 
iniKnal  advantage  of  the  editors  and 
the  young  men  who  are  an.xious  to 
take  up  the  profession.” 

From  this  it  can  he  seen  that  the 
head  of  the  new  school  will  be  taken 
seriously.  The  record  of  his  news¬ 
paper  work  covering  twenty-two 
years  is  sufficient  to  guarantee  his  pu¬ 
pils  against  the  waste  of  time  spent 
in  listening  to  half-baked  theories  by 
academic  amateurs.  Mr.  Waitt  will 
know  what  he  is  talking  about.  It  is 
presumed  that  the  heads  of  other 
schools  of  journalism  in  various  parts 
of  the  country  arc  also  qualified  by 
experience. 

We  are  impressed  by  the  purpose 


of  this  school,  stated  in  its  prospec¬ 
tus,  to  get  the  “co-operation  of  the 
newspapers.” 

Springfield  is  a  lively  city  of  75,000 
people,  with  two  morning  and  two 
afternoon  dailies  and  several  weeklies 
and  monthlies  widely  circulated.  .^11 
the  “essentials"  of  newspaper  writing 
and  newspaper  publishing  arc  there. 
.\lso  Springfield  is  proud  of  its  char¬ 
acter  for  culture  and  independence  of 
tluiuglit.  Its  newspapers  are  not  hide- 
hound  nor  moss-hacked.  It  the  edi¬ 
tors  have  time  and  feel  disposed  to 
“co-operate"  with  the  school  of  jour¬ 
nalism,  the  pupils  arc  likely  to  get  e.x- 
cellcnt  preparatory  training  for  sal¬ 
aried  positions  on  going  newspapers 
in  any  section  of  the  country.  This  is 
not  to  say  that  good  preliminary  train¬ 
ing  may  not  he  had  in  other  places 
where  schools  of  journalism  are  estab¬ 
lished.  We  merely  point  out  the  great 
advantage  of  having  pupils  kept  in 
actual  physical  touch  with  the  edi¬ 
torial  and  business  offices  of  going 
daily  papers.  It  has  seemed  impossi¬ 
ble  to  establish  such  relations  in  the 
big  cities. 

After  all,  the  competent  newspaper 
man  has  had  his  final  training  in  the 
regular  newspaper  office.  No  other 
way  has  yet  been  found.  But  no  well- 
balanced  editor  or  publisher  will  deny 
that  preliminary  training  under  com¬ 
petent  teachers  in  a  school  of  journal¬ 
ism  which  is  practical  and  thorough 
within  its  limits,  has  a  great  value  in 
de^#lo])ing  men  surely  and  quickly, 
who  otherwise  might  not  attain  jour¬ 
nalistic  maturity  in  many  years. 


N.  W.  AYER  &  SON’S  NEW 
SCHEME. 

If  the  publishers  and  advertisers  of 
the  country  were  asked  to  name  th?  Ixxik 
which  is  the  nearest  approximation  to  a 
household  volume  for  the  fraternity,  it 
is  likely  that  a  majority  would  name  the 
.\merican  Newspap’r  .Ximnal.  Forty 
years  ago  N.  W.  .Xyer,  of  Philadelphia, 
began  the  publication  of  this  newspaper 
directory  and  every  year  since  it  has 
come  from  the  press,  each  year  better 
than  the  last. 


Now  the  firm  of  N.  W.  .Ayer  &  Son 
proposes  an  innovation  which  will  be 
considered  very  seriously  by  many  pub¬ 
lishers.  On  another  page  of  this  issue 
is  printed  the  statement  of  the  publishers 
of  the  Annual,  outlining  their  proposi¬ 
tion. 

It  goes  without  saying  that  the  news¬ 
paper  publishers  have  an  interest  in  the 
.Annual  which  is  akin  to  their  interest  in 
a  public  institution.  This  interest  has 
considerable  of  what  might  be  termed 
the  clement  of  sentimentalism.  As  a 
matter  of  fact,  the  publishers  and  ad¬ 
vertisers  arc  inclined  to  jealously  guard 
the  good  reputation  of  the  Annual,  and 
this  is  especially  so  since  Rowell’s  News¬ 
paper  Directory  has  been  merged  with 
the  Annual.  So  it  is  that  many  friends 
of  N.  W.  Ayer  &  Son  will  question  the 
wisdom  of  the  proposition  to  change  the 
old  policy  of  plain  directory  publishing. 

The  new  policy  proposes  to  investi¬ 
gate  circulations,  print  a  rating  in  the 
directory  proper  based  upon  such  in¬ 
vestigation,  and,  in  addition,  print  a 
full  page  advertisement  of  the  paper 
which  was  investigated,  for  all  of  which 
the  newspaper  will  be  required  to  pay  a 
charge.  We  are  informed  this  charge 
is  to  be  $225. 

We  think  we  voice  the  sentiment  of 
a  groat  many  publishers  when  we  frank¬ 
ly  express  doubt  of  the  wisdom  of  this 
change  in  the  Annual. 

The  investigation  of  newspaper  circu¬ 
lation  requires  an  exceptional  degree  of 
business  and  moral  stamina.  It  is  deli¬ 
cate  work.  It  has  a  kind  of  judicial 
character,  and  it  is  a  fundamental  re¬ 
quirement  that  a  judge  shall  be  removed 
from  all  material  interests  and  tempta¬ 
tions  which  might  inhuman  processes, 
affect  his  decisions. 

Undoubtedly  the  Messrs.  .Ayer  would 
strive  to  investigate  thoroughly  and  rate 
justly.  Nevertheless  there  are  many  who 
would  not  dissociate  such  rating  fi>om 
the  fact  that  the  newspaper  had  paid 
$225  for  a  page  of  advertising  in  the 
directory.  Would  not  the  directory  lose 
much  of  its  old  authority  by  reason  of 
criticism  and  caviling  which  would  be 
engendered  by  this  advertising  scheme? 
Is  it  worth  while  to  endanger  the  repu¬ 
tation  of  such  a  splendid  institution  as 
the  .American  Newspaper  -Annual? 


When  in  possession  of  news  that  yon 
think  will  interest  our  readers,  whether 
relative  to  yourself  or  your  publication 
or  to  some  oth^r  individual  or  publica¬ 
tion,  send  it  along  and  we  will  take 
pleasure  in  publishing  it  without  placing 
you  under  any  obligation  whatsoever. 
But  please  bear  in  mind  that  there  is  a 
difference  b. 'tween  news  and  advertis¬ 
ing.  The  latter  should  he  published  not 
as  news,  but  as  advertising  and  should 
be  paid  for. 


The  Supply  of  Kansas  Editors. 

There  are  now  110  students  in  the 
State  School  of  Journalism.  It  Is  to  be 
hoiM'd  that  when  these  embryo  editors 
Kiaduate  they  stay  In  Missouri.  Kansas 
alread.v  lias  an  average  of  two  and  one- 
half  editors  per  capita,  and  it  would  be 
a  fine  tiling  for  Missouri  to  give  them 
some  competition. — Kansas  City  Star. 


REWRITING. 


I  How  the  Re-Write  Man  Took  a  Rou¬ 
tine  Clipping  and  Made  a  Pretty 
Prose  Jingle  Out  of  It,  and 
How  the  Copy  Reader  Re- 
Wrote  the  Poem  Back 
to  the  Clipping. 

By  Berton  Braley  In  Puck. 

The  “re-write  man”  snickered  and 
chuckled  to  himself  as  he  ticked  merrily 
away  at  his  typewriter.  A  grin  slowly 
widened  over  his  face  until  it  threatened 
o  encircle  his  head,  and  he  nodded  in 
harmony  with  the  meter  of  what  he  was 
writing. 

Beside  him  lay  a  clipping  from  another 
paper,  a  bare,  bald  recital  of  the  fact 
that  a  certain  professor  had  discovered 
a  germ — a  pink  germ — indigenous  to  the 
subway. 

To  instill  the  purple  hue  of  romance 
into  that  story  of  the  germ,  the  re-write 
man  had  determined  to  put  it  into  light 
nd  airy  rhyme — a  prose  jingle  that 
should  make  the  reader  snigger  as  did 
the  re-write  man  in  composing  it.  This 
is  what  he  evolved: 

Professor  McGechan  has  never  sought 
fame,  but  now  he  has  won  him  a  notable 
name;  for  he  has  discovered  a  germ  tliat 
Is  pink,  wliich  lurks  In  each  crevice  and 
cranny  and  chink  of  tlie  subway  down 
under  the  clamorous  town,  and  now  the 
professor's  a  sage  of  renown. 

He  calls  it  "Sarcina,”  this  pretty  young 
germ,  wliich  vaguely  resembles  a  centi¬ 
pede  worm.  He  says  it  is  gentle  and 
pleasant  and  mild,  with  a  face  of  an  in¬ 
nocent,  untutored  child;  that  it  doesn't 
endanger  the  healtli  of  tlio  race;  tliat 
goodness  and  kindness  are  stamped  on  Its 
face:  yet  it  slirinks  when  the  subway 
guards  bellow  and  blare,  "All  alioard, 
youse!  Step  lively!  Step  lively  In  there!" 

Even  the  city  editor,  distracted  with 
the  agonies  of  getting  out  an  edition, 
spared  a  laugh  for  the  conceit  and 
passed  it,  with  the  remark,  “Good  stuff,” 
to  the  copy-reader. 

That  person  took  a  firmer  grip  on  his 
Manila  cigar,  bit  off  a  hunk  of  it,  and 
spat  on  the  floor.  He  scrawled  a  few 
hieroglyphics  above  the  story,  and  be¬ 
gan  his  labors  by  slashing  out  the  near¬ 
est  word  to  his  hand.  He  reflected  an 
instant  and  chewed  his  cigar,  then  really 
got  into  action,  his  face  contracted  into 
many  lines  of  concentrated  thought,  and 
his  fat  black  pencil  skipping  confidently 
here  and  there  amid  the  flowers  of 
thought  the  re-write  man  had  gathered. 
.And  this  is  what  he  did : 

Profe.ssor  Cyrus  McGechan,  the  head  of 
the  department  of  liacteriology  at  the 
university,  lias  never  desired  fame;  hut  a 
recent  discovery  made  by  him  has  never- 
thele.ss  brought  his  name  Into  the  lime¬ 
light  of  iiublicity.  He  has  found  a  pink 
germ  lurking  in  a  chink  of  the  subway 
under  one  of  the  main  streets  of  this 
town,  and  the  discovery  of  this  germ  has 
given  him,  among  scientists  and  pliysi- 
ciaiis.  no  little  renown. 

The  professor  dubs  this  little  germ  "the 
Sarcina.”  and  says  that  It  resembles,  in 
some  respects,  tlie  common  or  garden  type 
of  centipede  worm.  He  adds  that  it  is  a 
mild  bacilius,  a  harmless,  gentle  cliild 
among  germs,  and  that  it  is  not  danger¬ 
ous  to  the  healtli  of  tlie  race. 

"In  fact.”  file  professor  remarks  face¬ 
tiously,  "goodness  and  kindness  are 
stamped  upon  the  face  of  this  little  crea¬ 
ture,  and  he  is  so  timid  that  be  actually 
shrinks  when  the  guards  in  the  subway 
bark;  'Ail  aboard,  youse!  Stop  lively  get¬ 
ting  on  there!’  " 

With  a  sign  of  content  over  duty  well 
done,  the  copy-reader  stabbed  the  story 
on  the  spike  and  yelled  “Copy  boy!” 


Buys  New  Hoe  Press. 

The  Hartford  (Conn.)  Times  has  just 
placed  an  order  for  a  new  sixteen-page 
Hoe  press,  which  will  be  added  to  the 
sextuple  press  on  which  the  Times  is 
now  printed.  This  will  give  them  the 
capacity  of  an  octuple  press.  A  third 
folder  will  be  added,  which  will  enable 
the  Times  to  print  three  sections  at  the 
same  time. 
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PERSONAL 


D'Uif’Ias  Sutherland,  a  well-known  | 
Giieaiao  reporter,  has  b.'eii  appointed 
the  'I'.eeessor  of  William  H.  Brown  as 
<eereiary  of  the  Civic  Tederation  of 
Chic.ago. 

Aildison  Schuster  has  severed  his  con¬ 
nection  with  the  Koekford  (Ill.)  Re¬ 
public  to  accept  an  editorial  position  on 
the  Spokane  Spokesman-Review.  He 
will  hdp  edit  the  semi-weekly  edition  of| 
that  paper.  j 

11.  John  Richards,  editor  of  the  Mt.  | 
Pleasant  (la.)  Journal,  was  married  re¬ 
cently  to  Miss  Elinor  C.  Andrews,  of 
Manchester,  Mass. 

Richard  L.  Prather,  president  of  the 
Cincnmtiti  Advertisers’  Club  and  sales 
inanagcr  of  the  Julian  &  Kokenge  Com¬ 
pany,  has  resigned  his  position  to  be¬ 
come  a<lvcrtising  manager  of  the  Shoe 
Retailer  of  Boston. 

F.  M.  Chapman,  for  three  years  ag- 
rictilttiral  editor  of  the  Toronto  Club, 
and  one  of  the  best  known  agricultural 
writers  in  Canada,  has  been  made  man¬ 
aging  editor  of  the  Ontario  Rcformci, 
ptiblished  at  Oshawa. 

Oswald  Garrison  Villard,  of  the  Xew 
York  Evening  Post,  spoke  on  “The  Eth¬ 
ics  of  Journalism’’  before  the  Twenty- 
third  street  Y.  M.  C.  .\.  class  in  journal¬ 
ism  last  week. 

Mrs.  Grace  R.  Clark,  a  well-known 
Chicago  newspaper  writer,  was  thrown 
front  a  horse  which  she  was  riding  a 
few  days  ago  and  was  badly  hurt. 

C.  P.  Seates,  formerly  of  the  Spokane 
(Wash.)  Chronicle  staff,  will  start  a 
papt  r  of  his  own  at  Omak,  Wash. 

Leslie  K.  Bronson,  telegraph  editor 
of  the  Oshkosh  (Wis.)  Daily  N'orth- 
western,  has  been  elected  secretary  of 
the  0-hkosh  Chamber  of  Commerce. 

llerb’rt  Blake,  former  city  editor  of 
the  Elgin  (111.)  Courier,  has  joined  the 
.staff  of  the  Chicago  Daily  News. 

J.  II.  Keenan,  secretary  of  the  Editor 
and  Publisher  Company,  arrived  in  New 
York  Wednesday  after  a  three-month 
stay  at  the  Isle  of  Pines.  Mr.  Keenan 
left  the  same  day  for  his  home  in  Pitts¬ 
burg. 

Calyton  P.  Chamberlain,  business 
manager  of  the  Hartford  (Conn.) 
Tim'S,  was  in  Xew  York  this  week  on 
business  connected  with  that  paper. 

L.  Walter  Harrison,  business  man¬ 
ager  of  the  Springfield  (O.)  Sun,  who 
has  been  in  New  York  for  the  past 
week  calling  on  the  general  advertisers 
with  his  Eastern  representative,  A.  E. 
Clayden,  has  returned  home. 

CLUBS  AND  ASSOCIATIONS. 

The  thirty-first  annual  meeting  of  the 
Texas  Press  .Association  will  be  held 
at  Stamford  June  8  to  11,  inclusive.  An 
attractive  program  has  been  prepared 
and  a  large  attendance  is  expected. 
Some  of  the  numbers  on  the  program 
are;  “Cost  of  Job  Work.’’  with  a  black¬ 
board  demonstration,  J.  W.  Buie,  of  El 
Pa.so.  “Is  lOc.  a  Profitable  Rate  of 
.Advertising  for  Country  Weeklies?’’  J, 
•A  Thomas,  of  the  Mineola  Monitor. 
“The  Cost  Each  Week  of  Getting  Out 
a  Country  Weekly  of  Six  Columns. 
P-i.gh;  Pages.  l.IHX)  Circulation,’’  J.  S. 
Daly,  of  tlu'  Dublin  Progress.  “A  Good 
Sesttni  of  I’ookkeeping  for  Country 
Xewsnaper  Offices,’’  Jesse  D.  Moffit,  of 
the  Pilot  Point  Signal.  Annual  essay, 
T.  E.  Streight.  of  the  McGregor  Mirror. 
“Can  a  Weekly  Paper  Be  Made  Profit- 


.able  Without  the  Aid  of  a  Job  Office?’’ 
W.  E.  Gilliland,  of  the  Baird  Star. 
“How  to  Make  a  Small  Daily  Pay,”  Hon.  ‘ 
R.  E.  Yantis,  of  the  .Athens  Review.  i 
"The  Advantage  of  a  Semi-Weekly  Pa-  j 
per  Over  a  Weekly,”  .A.  R.  McCollom,  | 
of  the  Waco  Tribune.  “How  I  Sustain 
Fraternal  Relations  with  My  Competi- 1 
tor,”  J.  11.  Lowry,  of  the  Honey  Grovel 
Signal.  "Journalism  in  the  Bounding,  i 
Blooming  West,”  Harry  Koch,  of  the; 
Quanah  Tribune-Chief.  “The  Weekly  | 
Press  of  Texas,"  Joe  J.  Taylor,  of  the; 
Dallas  Xews.  "What  Should  Be  the  j 
Policy  of  a  Country  Weekly?”  I'rank , 
Gaston,  of  the  Granbury  Xews.  "The! 
Difference  Between  a  Journalist  and  an 
Editor,”  Judd  Mortimer  Lewis,  of  the! 
Houston  Post.  “How  I  Go  Hunting! 
Jobs  and  Ad  Work,”  Miss  Margie  E. 
Xcal,  of  the  Carthage  East  Texas  Reg-  ] 
istcr.  "The  Material  Man  and  the  Pub- 1 
lishcr,”  Eugene  Thompson,  of  Dallas.  | 
■Annual  oration.  C.  B.  Gillespie,  of  the , 
Houston  Chronicle.  .Annual  poem,  John! 
P.  Cooper.  "Is  a  Premium  List  Profit¬ 
able  in  Building  L'p  a  Circulation?”  Hon. 
C.  E.  Gilmore,  of  the  Wills  Point  Chron- 
j  icle.  “The  Value  of  Credit  to  the  Pub¬ 
lisher,”  R.  C.  Dyer,  of  Dallas. 

The  Indiana  Democratic  Editorial  | 
■Association  will  hold  th"ir  summer  meet- 1 
ing  at  French  Lick  Springs  June  23  to  | 
25,  inclusive^  ' 


OBITUARY, 


Charles  J.  O’Malley,  editor  of  the  Xew 
World,  a  Catholic  publication,  died  at 
the  .Aicxian  Brothers’  hospital,  Chicago, 
last  Saturday,  He  was  fifty-three  years 
old.  He  had  been  ill  for  three  weeks 
following  a  stroke  of  paralysis  of  the 
spinal  cord,  which  resulted  in  compli¬ 
cations,  He  started  newspaper  work  on 
the  Henderson  (Ky,)  Gleaner,  and  later 
edited  numerous  Catholic  papers. 

Dr.  Henry  P.  Beyerlc,  for  many  years  | 
editor  of  the  Goshen  (Ind.)  Times,  died  | 
last  week  from  injuries  sustained  by  a  , 
fall.  He  was  cighty-si.x  years  old  and 
was  born  in  Pennsylvania.  He  became 
editor  of  the  Times  in  1877  and  became 
widely  known  as  a  newspaper  man.  He 
retired  several  years  ago. 

Roswell  B.  Taylor,  for  many  years 
a  member  of  the  Brooklyn  Daily  Eagle 
staff  and  editor  of  the  Brooklyn  Eagle 
.\lmanac,  died  last  week  at  Metuchen, 
X.  J.,  of  heart  failure.  He  was  seventy- 
two  years  old. 

John  Sheehan,  for  many  years  identi¬ 
fied  with  papers  in  Dayton,  O.,  died  at 
his  home  in  that  city  last  week  of  heart 
trouble.  He  was  seventy-three  years 
old.  He  retired  from  active  newspaper 
work  ten  years  ago. 

Lawrence  Seudder  Mott,  legislative 
correspondent  at  Trenton,  N.  J.,  for 
more  than  twenty-five  years,  died  at  his 
home  in  Newark  last  Tuesday,  of 
Bright’s  disease.  He  was  fifty-five  years 
old.  He  was  graduated  from  Princeton 
University  in  1877,  and  after  leaving 
college  worked  on  the  Philadelphia 
Times.  He  was  one  of  the  original 
owners  of  the  Xewark  Evening  News, 
and  was  a  member  of  its  editorial  staff 
for  a  time.  .After  Mr.  Alott  left  the 
News  he  became  affiliated  for  a  time 
with  the  New  York  Tribune,  Mail  and 
Express,  and  Commercial  Advertiser. 


To  Represent  Fort  Wayne  News. 

M.  C.  Watson,  special  newspaper  rep¬ 
resentative  with  offices  at  .30  West 
Thirty-third  street.  New  York,  has 
taken  over  the  re|)resentation  of  the  Fort 
Wayne  (Ind.)  News.  He  has  resigned 
the  representation  of  the  Fort  Wayne 
Journal. 


SPECIAL  SERVICE  FOR 
EDITORS 

Couldn't  you  use  more  illustrations  in  your  , 
paper  ?  Why  not  get  up  every  week  a  special  \ 
Cartoon  orOriRiiial  drawing  on  theimportant 
hapi>enings  of  your  town  ?  f 

We  are  equtp)>ed  to  do  this  work  in  good  I 
shape  and  at  a  reasonable  price  Ourservice  | 
is  prompt  and  satisfactory.  We  employ  night  { 
and  day  Art  Staffs.  { 

Try  uh  on  Special  Cartoons,  | 

The  cost  is  not  great  and  it  would  add 
appreciably  to  the  looks  of  your  paper  and 
the  interest  of  your  readers.  I 

We  do  only  original  work.  No  stock  plates 
or  Syndicate  work  , 

THi:  KTHRIDCiK  COMPANY  , 

Madison  .Square  Huildlndt  New  York  City 


$25,000.00  BUYS 

only  evening  newsyaper  in  city  of 
IS.OtMi.  Growing  community  and  a 
rapidly  expanding  business.  Returns 
active  owner- manager  J.i.OOOOO  or 
more  annually  for  personal  effort  and 
investment.  Proposition  No.  60.S. 

C.  M.  PALMER 

Newspaper  Broker 
277  BROADWAY  -  NEW  YORK 


WITNESSES  FOR  THE 
SHOWALTER  SERVICE 

Number  twelve 

John  C.  Kki.ly,  of  The  Sioux  City  Tribune  : 
‘‘YOI  R  APRIL  SKRVICE  IS 
DISTINCTLY  IMPORTANT  •• 

Mv  own  belief  is  that  this  April  Service  IS 
“distinctly  important  and  this  confirma¬ 
tion  from  one  of  the  HIG  MKN  of  the  news¬ 
paper  world  is  gratifying. 

If  you  are  in  an  ‘  eligible  city"— a  city 
whrre  The  Showaller  Service  not  alrea(iv 
used— YOr  MAY  SKK  A  COPY  OF  THIS 
APRIL  iustallmeut  of  the  work 

W.  D.  SHOWALTER 
1.50  N,\.S.SAL;  .street  ■  sew  YORK 


ADVERTISING  MEDIA 


CONNECTICUT. 


Meriden  Morninti  Record 

Old  established  newspaper,  delivering  more 
than  90  per  cent,  of  its  circulation  directly 
into  homes.  Only  two-cent  newspaper  in  city. 
Population  of  field  covered  exceeds  60,000. 


ILLINOIS. 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday 
Newspaper  west  of  New  York,  and  the 
great  Home  medium  of  theMiddleWest. 


NEW  YORK. 

THE  BUFFALO  EVENING  NEWS 

is  read  in  over  90%  of  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  disatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statement. 


WASHINGTON. 

THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest 
Ahead  of  all  American  newspa|>ers  except  one' 
in  lot«l  volume  of  business  carried  Circulation 
—Daily.  :  Sunday:  8h,70(>— 60%  ahead  of 

its  nearest  home  competitor. 

A  matchless  record— an  u!il>catable  newspai)er. 


BUS.  OPPORTUNITIES 


H.F.HENRICHS, LITCHFIELD,  HI, 

Newspaper  properties  for  sale  in  every  State 
ill  the  Union;  $350  to  $500,000.  State  your 
requirements  and  give  references. 


The  Port  Leyden  (N.  Y.)  Enterprise 
is  a  new  weekly  newspaper  recently 
established. 


SITUATIONS  WANTED 


Adveriisemtnts  under  this  classification  will  cost 
One  Cent  Per  Word 


PUBLISHERS  SHOULD 
MAKE  MONEY 

.SkILLED  HELP  .YECE.S.S4RY 

The  advertiser  has  had  the 
General  Management  of  two 
corporation  newspapers  in  two 
of  the  largest  cities  on  the 
Pacific  Coast.  Corporation 
newspapers  are  hard  to  handle 
profitably.  Both  had  been 
losers.  They  were  made  to 
pay.  Have  also  had  the  busi¬ 
ness  management  of  two  other 
Urge  coast  dailies.  Both  were 
successfully  handled.  I  desire 
an  Eastern  management,  pre¬ 
ferably  corporation  owned 
newspaper. 

Testimonials  of  the  highest 
character  from  all  publications 
and  financial  interests  served. 

•Address  (jen.  Manager,  Room  906 
Brunswick  Building,  New  York  Citv 


NEWSPAPER  PRESSMAN. 

Experienced  foreman  and  halftone  man. 
credentials  that  will  satisfy,  showiiiR  past  and 
present  connections.  Ape,  .15;  settled,  not  a 
roamcr.  Know  how  to  hustle,  good  executive 
ability  and  organi/cr.  Teetotaler;  permanent 
position  only.  .Address  I’resssinan,  The  Editom 

AND  /'CBLISIIER. 


j  VOrXG  MAN  (20) 

‘holding  position  of  collector  and  aiiveitising 
agent  for  two  years  in  metropolitan  ilailv.  cies'res 
j  to  make  a  clia-tee;  would  prefer  to  hear  from 
large  concern.:  has  a  wide  knowledge  of  adver- 
Itisiiig  and  a  thorough  newsnai>er  office  experi- 
I  ence; credentials  confidentially  treated  Ar'<|>ess, 
“  M.  E.  O,  "  care  The  Editor  and  Pi  blisiikk. 


MISCELLANEOUS 


I  RESI  LTS  GUARANTFKD 

Do  business  with  a  reliable  concern.  THR 
j  UNITHI)  CONTEST  COMPANY,  Incorporated. 
I  Cleveland,  Ohio.  Circulation  and  Advertising 
Promoters. 


IhELI’  YOl'R  STENOGRAPHER  AND 
I  YOUR  PRINTER 

DESK  BOOKS  FOR  .STENOGRAPHERS  AND 
PRINTERS  :  Punctuation  and  Paragraphing, 

I  Stenographer*#  Guide,  Government  Employ, 
each  15  cents ;  Women  Stenographers  (Illns  ),  40 
I  cents  ;  Stenographer  and  Employer  (Ulus.)  em- 
i  Ixxlying  all  the  others.  $t.oo.  Buy  the  00  book. 

;  F.  N.  CH.aSE.  Bath.  Me. 

COM  MENTS 

Stenographer  and  E'mployer  fill#  a  long  exist¬ 
ing  need  as  a  desk  guide. — Gko.  A.  Maiiunk, 
Court  Reporter.  Baltimore,  Md. 

Of  value  to  the  printer,  as  well  as  to  the 
stenographer,  in  quick  reference  at  the  desk  for 
the  many  vexatious  questions  that  arise  in  con* 
nection  with  the  spelling  and  punctuation  of 
up-to-date  copy.  The  American  Pkintkr,  New 
York,  N.  Y 

Stenographer  and  Employer  is  all  that 
claimed  for  it  Dick  &  FiTzciERALD,  Publishers, 
Ann  Street.  New  York.  N.v. 


ROSSITER  FELTON  SMITH’S 

I  new  feature  series,  with  pictures,  is  now  nady 
i  Write  for  .specimen  copy.  Kobie  s  Feature 
j  Service.  239  Broadway,  New  York  City. 


i  GENERAL  XEWS 

for  evening  papers  Special  and  Chicago  news 
!  YARD’S  NKWS  BURKAU,  166  Washington  St  , 
j  Chicago,  Ill 


j  CASH  PAID  FOR  ADDRESSES 

j  of  local  poet.;  amateur  writers  and  authors  of 
j  Ixjoks.  NEW  YORK  Al'THORS’  FXCHA.NC.K. 
l.M  Na.ssaii  Street,  New  York. 


The  Watkins  (X.  Y.)  Review  has 
entered  upon  its  fifteenth  year  of  pub¬ 
lication. 
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THE  ADVERTISING  WORLD 

TIPS  FOR  BUSINESS  MANAGERS  making  5,aK}  line  contracts  in  Southern 

-  -  -  l)ai)crs  for  Cliarles  Kaufman  &  Bros., 

Tlie  Joseitli  '1  raxlcr  Company,  Cin-  Pre-Shrunk  Clothing,  Chicago.  Also  or- 
cinnati,  is  placing  lO.OtK)  line  contracts  diTs  for  tlie  Swiss  Company,  Swiss  Hair 
in  daily  papers  for  the  Klias  Block  Com- .  Grower,  Cincinnati,  are  being  extended 
pany,  St.  Ledger  Whiskey,  same  city.  to  Pacilic  coast  papers. 


ROLL  OF  HONOR 


The  following  publications  have  allowed  the  -Association  of  .American  Ad¬ 
vertisers  to  make  a  thorough  examination  of  their  circulation  records,  and 
have  received  certificates  showing  the  actual  circulation  of  their  publications: 


Powers  &  .Armstrong,  Philadelphia, 
are  placing  25,0()i)  lines  gener.ally  for  the 
Campbell  Soup  Company,  Camden.  X.  J. 

P'red.  C.  Williams,  108  k'ulton  St.. 
New  York,  is  placing  new  orders  for  the 
Tetley  Tea  advertising,  in  papers  in  the 
far  West. 

Idle  Buggeln  .Advertising  .Agency, 
Marhridge  lluilding,  X'ew  York,  is  open- ' 
ing  up  towns  in  X'ew  England  for  the 
Woodbury  Company  advertising,  Xew  ' 
York.  I 

H.  Sumner  Sternberg.  12  West  Ihirty- 1 
second  St.,  Xew  A'ork.  is  placing  orders  j 
for  L.  Greif  Brothers,  Baltimore. 

Xelson  Chesman  &  Co.,  225  Fifth  .Ave.,  j 
Xew  York,  is  asking  for  rates  on  5,000  : 
lines.  ' 

The  C.  F.  Sherin  .Agency,  452  I-ifth 
.Ave.,  Xew  York,  is  sending  out  new 
copy  for  the  I'nited  Cigar  Stores  Com- 1 
pany,  Manila  Cigars,  Xew  York.  1  his 
agency  is  also  placing  orders  for  the 
I’rhana  Wine  Company,  Gold  Seal 
Champagne,  Crbaua.  X.  Y.  | 

.\.  Frank  Richardson,  548  Pearl  street. 
Xew  A'ork.  is  sen<ling  out  new  copy  for 
the  T.  .A.  Slocum  Ci>mpany,  Ozomulsion, 
same  address. 


C.  Ironmonger  .Advertising  .Agency, 
Post  Building.  Xew  A'ork.  is  placing  or¬ 
ders  for  the  .Murray  Chemical  Company, 
Murray's  Lotion.  244  Fa^t  l'ifty-seco,nd 
street,  X'ew  A'ork.  i 

.Albert  Frank  &•  Co.,  Beaver  street,  is 
placing  orders  for  the  Republic  Iron  & 
Steel  Company,  stocks  and  bonds,  115 
Broadway,  Xew  A'ork. 

II.  W'.  Kastor  &  Sons,  St.  Louis,  are 
placing  S.OfiO  lines  in  Western  papers 
for  the  Senoret  Chemical  Company,  same 
city. 

The  Guenther-Bradford  .Agency,  Chi¬ 
cago,  is  placing  5.1KK)  line  contracts  for 
the  advertising  of  Evelyn  Cunningham. 

The  E.  11.  Clarke  .Agency,  Chicago, 
is  placing  orders  in  daily  papers  for 
the  advertising  of  the  Bal  Blatz  Brewing 
Company,  Milwaukee,  Wis. 

H.  W.  Kastor  &  Sons.  St.  Louis,  are 
placing  5,(1il0  line  contracts  in  Western 
])aiK-rs  for  the  Cuticlay  Company. 

Tlie  Charles  II.  Fuller  Company,  Chi¬ 
cago.  is  placing  orders  in  mail  order 
papers  for  the  Dr.  J.  H.  Dye  Medical 
Institute,  Buffalo.  This  agency  is  also 


THE 

New  Orleans 
Item 

Largest  Total  Circulation 
by  Thousands 

Greater  CITY  Circulation  Than 
Any  Two  COMBINED 

SMITH  &  BUDD 

Foreign  Advertising  Representatlvei 
Brunswick  Bldg  3d  Nat.  Bank  Bldg  Tribune  Bldg 
New  York  8t.  Lout*  Cbicago 


Fowler-Simpson  Company,  Cleveland, 
(.).,  is  placing  one  inch  e.  o.  d.  for  one 
year  for  Crosby  &  Co.,  Detroit,  Mich. 

The  Gardner  .Advertising  .Agency,  St. 
Louis,  is  making  d.OJO  line  contracts  for 
the  larger  city  dailies  for  the  B.  F.  Good¬ 
rich  Companv,  Goodrich's  Tire,  .Akron, 
t). 

'  The  J.  11.  Hartzell  Company,  Phila- 
^  delphia,  is  placing  orders  for  the  Dr. 

^  Chase  Company,  same  city. 

!  Herbert  Kaufman  &  Handy,  Chicago. 

I  arc  making  5.0.10  line  contracts  in  AVest- 
j  cm  papers  for  Kuh,  Xahtan  &  F'isher 
;  Company,  Sincerely  Men's  Clothing, 
Chicago. 

The  Hoiiig  .Advertising  Service,  San 
Francisco,  is  placing  oriiers  in  Eastern 
and  Middle  West  papers  for  the  Oakland 
Chamber  of  Commerce,  Oakland,  Cal. 

The  H.  B.  Humphrey  Company,  Bos¬ 
ton,  is  placing  orders  in  Xew  A'ork  State 
papers  tor  Lamkin  &  Foster,  Inc.,  Shoes, 
Boston. 


The  C.  Ironmonger  .Agency,  Post 
Building,  Xew  A’ork,  is  placing  orders 
for  the  Standard  Souble  Sulphur  Com¬ 
pany,  1  Madison  avenue,  Xew  A’ork. 

H.  W.  Kastor  &  Sous,  St.  Louis,  are 
placing  5,000  line  contracts  in  daily  pa¬ 
pers  for  the  advertising  of  Dr.  F.  L. 
Graves’  Tooth  Powder,  Richmond,  A’a. 

The  Long-Critchlicld  Corporation, 
Chicago,  is  placing  orders  in  Western 
papers  for  l-riend  Bros.,  Clothing,  St. 
i'aul,  Minn. 


Lord  &  Thomas,  250  Fifth  avenue, 
Xew  A’ork,  are  extending  the  advertis¬ 
ing  of  the  Xational  Register  Company, 
Dayton,  O.,  to  Oklahoma,  A'irginia  and 
.Mississippi  papers. 

W.  Montague  Pearsall,  203  Broad¬ 
way,  Xew  York,  is  placing  orders  in 
Xew  England  papers  for  J.  P.  Smith, 
Real  Estate,  156  Market  street,  Xewark, 
.\'.  J. 


Frank  Seaman  .Agency,  30  West 
1  hirty-third  street,  Xew  A’ork,  is  plac¬ 
ing  orders  for  the  Xew  A’ork  Herald  in 
cities  adjacent  to  Xew  A’ork  city. 

The  Snitzler  .Advertising  Agency, 
Chicago,  is  placing  orders  in  Western 
papers  for  the  .A.  G.  Morse  Company, 
.Morse's  Swiss  Alilk  Chocolate  Creams, 
same  city. 


ALABAMA. 

ITEM  . Mobile 

j  ARIZONA. 

;  gazette  . Phoenix 

j  ARKANSAS. 

j  SOUTHWEST  AMERICAN . .Trort  Smith 

California! 

BULLETIN  . San  Francisco 

i  CALL  . San  Francisco 

j  EXAMINER  . San  Francisco 

j _  FLORIDA. 

i  METROPOLIS  . Jacksonville 

I _  GEORGIA. 

THE  ATLANTA  JOURNAL . Atianta 

I  CHRONICLE  . . .  .TTLTTLT: . Augusta 

[  FNQUIRER-SUN  . Columbus 

I  LEDGER  . Columtus 

i  ILLINOIS. 

|SKANDINAVEN  . .Tr.’.  .'.Tchica^ 

;HEKALD  . Joliet 

I  HERALD-TRANSCRIPT  . Peoria 

JOURNAL  . Peoria 

_  INDIANA. 

JOUKNAL-GAZtlTE  T.Ft.~Wayne 

NEWS-TRIBUNE  .  . Marion 

i  tribune  . Terre  Haute 

.THE  AVE  MARIA . Notre  Dame 

I _  IOWA. 

EVENING  gazette”  . .  .  .T”  .  . . BurU^ton 

CAPITAL  . Del  Moines 

REGISTER  AND  LEADER . Des  Moines 

i  THE  TIMES-JOURNAL  . Dubuque 

___  KANSAS. 

GLOBE  . Atchison 

gazette  . Hutchinson 

CAPITAL  . TTTTrr.TT. . Topeka 

KENTUCKY. 

COURIER-JOURNAL  . Louisville 

'  TIMES  . Louisville 

LOUISIANA. 

'ITEM  . New  Orleans 

STATES  . New  Orleans 

TIMES  DEMOCRAT . New  Orleans 

MAINE. 

JOURNAL  . Lewiston 

MICHIGAN. 


PATRIOT  (Feb.  D.  10.857— S.  11.786) .  Jackson 

MINNESOTA.  ~ 

TRIBUNE  (Morning  and  Evening) .  .Minneapolis 

MISSOURI. 

DAILY  AND  SUNDAY  GLOBE . Joplin 


NORTH  CAROLINA.  ^ 

NEWS  (Av.  cir.  mo.  of  Aug.,  7,609) .  .Charlotte 

OHIO. 


PLAIN  DEALER  . Cleveland 


OKLAHOMA. 

OKLAHOMAN  . Oklahoma  City 


_  PENNSYLVANIA. 

TIMES  . Chester 

t^^tLY  DEMOCRAT  Johnstown 

JOURNAL  . Johnstown 

BULLETIN  . Philadelphia 

DISPATCH  . Pittsburg 

GERMAN  GAZETTE . Philadelphia 

PKESS  . .^... . Pittsburg 

TIMES-LEADER  . Wilkes-Barre 

DISPATCH  AND  DAILY . York 

TENNESSEE. 

NEWS-SCIMITAR  . . .  .7. ... ..Memphis 

BANNER  . Nashville 

Texas”  ~ 

RECORD  .  Port  Worth 

CHRONICLE  . Houston 

SEMI-WEEKLY  TRIBUNE  . Waco 

TIMES-HERALD  . Waoo 


WASHINGTON. 

MORNING  TRIBUNE . Everett 

TIMES  . Seattle 


WISCONSIN. 


EVENING  WISCONSIN . Milwaukee 


_  CANADA. 

_  _ ALBERTA. 

herald  .  . Csl^ary 

BRITISH  COLUMBIA. 

WORLD  . Vancouver 


ONTARIO. 

EXASCIXER  . Peterborough 

FREE  PRESS..... TTTTy.r.T: . London 


QUEBEC. 

PATRIE . Montreal 

LA  PRESSE . Montreal 


CHANGES  IN  INTEREST. 

The  plant  of  the  Xewton  (la.)  Her¬ 
ald  has  been  sold  to  C.  F.  Ridings. 


JOURNAL  DO  COMNERCIO 

OF  RIO  DE  JANEIRO,  BRAZIL 

A  leading  dally  paper  read  by  all  pur¬ 
chasing  classes.  Its  circulation  covers  an 
area  with  60%  of  the  population  of  South 
America. 

VASCO  ABREU.  R.pr.tcBtative 

Tribune  Building  •  New  Yoik 


The  Wagner-Field  Company,  178U 
Broadway,  Xew  York,  is  placing  orders! 
in  twenty-live  leading  cities  for  the  Co-  j 
lumbia  Motor  Car  Company,  Hartford, 
Conn.  j 

The  Guenther-Bradford  Company, 
Chicago,  is  placing  5,000  line  orders  in 
Southern  papers  for  the  advertising  of 
the  Old  Xorth  Carolina  Distilling  Com¬ 
pany. 


The  L.  Roy  Curtis  .Advertising  Com¬ 
pany,  of  Kansas  City,  is  placing  copy 
for  the  Jas.  B.  Welch  Realty  Company, 
in  farm  papers  and  dailies  throughout 
the  Middle  West. 

llie  United  Drug  Company,  Boston, 
are  adding  Canadian  papers  to  the  list 
for  the  Rexall  Preparations. 


MONTANA. 

MINER  . Butte 

NEBRASKA. 

FREIE  PRESSE  (ever.  circ.  142.440) .  .Uncoln 

NE  wTe  RSEY. 

PRESS  . Aebury  Park 

JOURNAL  . Elizabeth 

TIMES  . Elizabeth 

COURIER-NEWS  . Plainfield 

NEW  MEXICO. 

MORNING  JOURNAL  . Albuquerque 

T4EW  York!! 

BUFFALO  EVENING  NEWS . Buffalo 

LESLIE'S  WEEKLY  (Cir.  225,000) .  Now  York 

PARIS  MODES . New  York 

RECORD  . Troji 


NEW  BEDFORD  TIMES 

The  papor  that  haa  marie  New  Bedford, 
Mass.,  the  fastest  growing  city 
in  the  world. 

Average  to  Dec.  1 

Eveniii|(.  7,296  Sunday,  13,850 

ALFRED  B.  LUKEN3  Tribune  Bldg, 
New  York  Representative  New  York 
FRANK  W.  HENKELL  Tribune  Bldg. 
Weetern  Representative  Chieago 


Anderson  (S,C.)  Mail 

You  can  cover  the  best  field  In  South 
Carolina  at  the  lowest  cost  by  using  The 
Daily  Mail.  No  general  advertiser  can  af¬ 
ford  to  overlook  thia  field. 

MacQuoid-Alcorn  Special  Agency 

Tribune  Building,  N.  Y. 

Boice  Building,  Chicago 
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DIRLCTURY  OF  ADVERTISING  AGENTS 


General  Agent* 


AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.«  New  York 
Tel.  Barclay  7095 


Special  Agent* 

FRANK  R.  NORTHRUP 

225  FlClh  Ave.,  New  York 
Tel.  Madison  Sq.  2042 


ARMSTRONG,  COLLIN  ADV.  CO. 

Broad  Exchande  Bldd«»  New  York 
Tel.  Broad  6148 


SMITH  &  BUDD 

Brunswick  Bldd>*  New  York 
Tel.  Madison  Sq.  6187 


BALLORD  £i  ALVORD 

1528  Broadway.  New  York 
Tel.  38th  2246 


CARPENTER  CORCORAN 

26  Cortlandl  St.,  New  York 
Tel.  Cortlandt  7800 


CONE.  ANDREW 

Tribune  Bulldind*  New  York 
Tel.  Beekman  2792 


FRANK.  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  5745 


GUNTHER.  RUDOLPH 

115  Broadway,  New  York 
Tel.  Broad  1420 


HOWLAND.  HENRY,  Adv.  Aifency 

58  Park  Row,  New  York 
Tel.  Cortlandt  1854 


MEYEN.  C,  &  CO. 

Tribune  BIdd*,  New  York 
Tel.  Beekman  1914 


SECURITIES  ADV.  AGENCY 
44  Broad  St.,  New  York 
Tel.  Broad  1420 


THE  SIEGFRIED  CO. 

21  Park  Row,  New  York 
Tel.  Cortlandt  1410 


ADDITIONAL  AD  TIPS. 


The  Snitzler  Advertising  Agency,  Chi¬ 
cago,  is  placing  3,000  line  contracts  in 
daily  papers  for  the  advertising  of  the 
La  Cottel  Mfg.  Company. 

The  Blaine-Thompson  Agency,  Cin¬ 
cinnati,  is  placing  new  contracts  for  5,000 
lines  for  Strauss,  Tritz  &  Company, 
Lewis  66  Rye. 

The  Fostcr-Debevoise  Company,  45 
West  Thirty-fourth  street.  New  York, 
is  placing  5.(XX)  line  contracts  in  South¬ 
western  papers  for  the  advertising  of 
George  Wallace,  New  York. 


The  Frank  Seaman  .Agency,  30  West 
Thirty-third  street.  New  York,  is  plac¬ 
ing  new  orders  for  the  Maxwell-Hriscoe 
Motor  Company,  Tarrytown,  N.  Y. 


The  Frank  Presbrey  Company,  7  West 
Twenty-ninth  street.  New  York,  is  plac¬ 
ing  orders  in  daily  papers  and  maga¬ 
zines  for  the  Studebaker  Bros.  Mfg. 
Company,  automobiles.  South  Bend,  Ind. 


The  Augusta  (Ga.)  Chronicle 

Circulation  all  high  class,  no  cheap  circu¬ 
lation.  Most  evcrylKxly  that's  anybody  in 
Augusta  and  territory  reads  the  Chronicle. 
No  general  advertiser  can  overlook  the 
Augii.sta  Chronicle  when  opening  up  a  cam¬ 
paign  in  that  territory.  More  exclusive  local 
advertising  contracts  than  any  paper  in  its 
territory.  C.  B.  Hanson,  Mgr.  Adv.  Dept. 

S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Cbicado _ Kansas  City 


The  Asbury  Park  Press 

is  a  live  newspaper  in  a  live  town.  Its 
nailers  are  a  mouey  makiug,  monoy-siwud* 
ing  class.  If  you  want  their  trade  the 
iTess  is  your  best  medium. 

J.  LYLE  KINMONTH.  Publisher 

ASBURY  PARK,  N.  J. 


American  Home  Monthly 

A  Household  Magazine 

Distribution  statement  of  our  100,000 
i^ies,  guaranteed  monthly,  sent  on  re¬ 
quest,  or  at  rate,  40  cents  a  line. 

HENRY  RIDDER,  Publisher 

27  Spruce  Street,  New  York. 


THE  FISHER  AGENCY 

119  Nassau  8t.«  New  York 
Tel.  Cortlandt  1455 


Coupe  &  Wilcox,  261  Broadway,  New 
York,  have  started  a  campaign  in  New 
York  City  and  Newark,  N.  J.,  papers 
for  Henry  W.  Peabody  &  Co.,  17  State 
street.  New  York.  It  is  reported  that 
this  campaign  will  be  e.xtended  gen¬ 
erally. 

The  A.  W.  Erickson  Advertising 
Agency,  127  Duane  street.  New  York,  is 
placing  three  inches  hve  times  in  New 
England  papers  for  the  United  Roofing 
Company,  Philadelphia. 

Wood,  Putnam  &  Wood,  161  Devon¬ 
shire  street,  Boston,  Mass.,  is  making 
up  a  list  of  new  papers  for  Rice  & ; 
Hutcliins,  Educator  Shoes,  Boston.  | 


INCORPORATIONS. 


Storiettes  Publishing  Company,  Man¬ 
hattan;  print  and  publish  books,  maga¬ 
zines,  periodicals,  etc.  Capital,  $30,000. 
Incorporators;  Robert  Rae,  37  East 
Twenty-eighth  street.  New  York  Cityi^ 
Prank  M.  Norton,  261  Quincy  street. 
John  Ilillig,  393  Chauncey  street,  both  j 
of  Brooklyn. 

I  b'abrics  and  Fashions  Company,  Ruth¬ 
erford;  printers,  publishers,  etc.;  print 
and  publish  a  trade  journal  known  as 
I'abrics  and  I'ashions.  Capital,  $30,000. 
Incorporators:  G.  L.  Fake,  S.  T.  Law¬ 
rence,  E.  I'ake,  Rutherford. 


The  Cambridge  Publishing  Company 
has  been  incorporated  with  the  Secre¬ 
tary  of  State,  with  a  capital  of  $3,500. 
The  directors  are:  William  L.  Hitch¬ 
cock,  Edward  Barber  and  Charles  O. 
Pratt. 

Fireside  Publishing  Company,  Port¬ 
land  ;  printing  and  publishing.  Capital. 
$100,000.  President,  M.  .\.  Mulnix ; 
treasurer  and  clerk,  H.  R.  Virgin,  Port¬ 
land. 


Clarksburg  Publishing  Company,  of 
Clarksburg,  W.  Va.,  to  publish  a  news¬ 
paper,  to  do  job  work  and  binding,  and 
conduct  a  stationery  store.  Capital,  $10,- 
000.  Incorporators:  Raleigh  L.  Green, 
James  H.  Evans,  F.  M.  Turner,  Robert 
K.  Smith  and  Irvin  Seal,  all  of  Culpep¬ 
per,  Va. 


Monument  to  Newspaper  Man. 

.■\  monument  in  memory  of  Robert 
1'.  McDougall,  one  of  the  best  known 
new.spaper  men  in  New  Jersey,  will  be 
dedicated  at  Waterford,  his  late  home, 
on  Sunday  afternoon,  April  3,  the  first 
anniversary  of  his  death.  The  monu¬ 
ment  was  erected  by  friends.  Mayor 
Charles  S.  Ellis  of  Camden  will  pre¬ 
side  at  the  dedication. 

Elect  Officers. 

The  stockholders  of  the  Mohawk 
Valley  Publishing  Company,  of  Sche¬ 
nectady,  N.  Y.,  elected  the  following 
officers  last  week:  President,  John 
Diehl;  treasurer,  Louis  Nicholaus: 
secretary,  Louis  Wartmann.  The  com¬ 
pany  has  been  incorporated  with  a 
capital  stock  of  $4,000  and  the  paper 
will  be  enlarged  and  improved. 


CHANGES  IN  INTEREST. 


R.  F.  Wair  has  sold  the  Lonoke 
(Ark.)  Ledger  to  a  company  of 
Lonoke  business  men.  It  will  be  ed¬ 
ited  by  George  Rule,  Jr. 

Mitchell  &  Walpole,  of  the  Storm 
Lake  (la.)  Pilot-Tribune,  have  dis¬ 
solved  partnership,  Charles  H.  J. 
Mitchell  taking  over  the  Jnterests  of 
Mr.  Walpole. 

J.  W.  Lang  has  purchased  the 
-Aurora  (Minn.)  News  from  H.  L. 
Nicholson. 


The  plant  and  business  of  the  Clay 
Center  (Neb.)  Sun  has  been  sold  to 
John  M.  Jones  by  C.  N.  Palmer,  ad¬ 
ministrator  of  the  estate  of  the  late 
U.  L.  Palmer,  who  had  published  it 
for  twenty-si.x  years. 


Elected  Member  of  A.  N.  P.  A. 

The  Ohio  State  Journal,  Columbus, 
O.,  has  been  elected  a  member  of  the 
.American  Newspaper  Publishers’  As¬ 
sociation. 


To  Keep  in  Touch  with 

BRITISH  TRADE 

Subscribe  to  and  Advertise  in 

Cbc 

Stationer 

PIFTietH  YEAR  OF  ISSUE 

Published  ^  1  Annum 

Monthly  ^  t  Post  Free 


Advertisement  Rates  and  Specimen 
Copy  Sent  on  Application 


160a  FLEET  ST..  LONDON,  ENGLAND 


OATCHEL&MANNING 


DESIGNERS  >  ILLUSTRATORS  -  ENGRAVERS 


For  BOOKS,  CATALOGUES.  ADVER¬ 
TISEMENTS.  Etc.,  consult  us  for  the 
*‘plate8"  for  type  press  printing  in 
one  or  more  colors. 

Send  stamp  for  E.  P.  circulars  Illus¬ 
trated.  about:  IIow  to  Print  Our  Multi¬ 
color  Plates.  The  Selection  of  Proper 
Screen  for  Halftones. 


THE  LOVEJOY  CO.  Established  1853 
ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 


TNL  BRITIbH  A^D  COLONIAL  PRINTER 
AND  STATIONtR 

Established  1878,  Every  Thursday. 

W.  JOHN  SXONHILL  &  CO.,  58  Shoe  Lane, 
London,  E.  Cs 

A  WEEKLY  70URNAD  of  Home.  Colonial 
and  Foreign  Printing,  Engraving.  Stationery 
and  Bookmaking  Trades*  lutelllgence.  Me¬ 
chanical  and  other  Inventiona  Illustrated. 
Novelties  in  Stationery,  Books  and  Book 
Manufacturer  Patents,  Gasette  and  Finan¬ 
cial  Trade  News. 

Annual  Subscription  (52  Issues),  post  free, 
13.00. 

The  Leading  Paper  in  the  United  King¬ 
dom  for  the  Printing,  Engraving,  Stationery 
and  Allied  Trades. 

SOME  TRADE  OPINIONS. 

•‘A  representative  printers*  paper.** — In¬ 
land  Type  Foundry.  St.  Ix>ui8.  Mo. 

*‘We  do  not  doubt  but  that  the  P.  and  S. 
is  a  good  printers'  Journal  wherein  to  ad¬ 
vertise  our  machinery.** — Paul  Shnleden- 
wend  A  Co.,  Chicago. 

“Very  popular  publication.**— Challenge 
Machinery  Company,  Chicago. 

**The  leading  Journal  In  England,  so  far 
as  tyt>ographicaI  matters  are  concerned.*'— 
McMillan  Machine  Company,  lllon,  N.  Y. 

*‘We  assure  you  we  appreciate  your  pub¬ 
lication.** — Chandler-Price  Company,  Cleve¬ 
land.  O. 

*‘We  have  long  understood  that  B.  and 
C.  P.  and  S.  to  be  the  leader  of  Its  class 
in  the  kingdom.** — Conger  Engraving  Plate 
Company,  Llnneus,  Mo. 

American  firms  contemplating  opening  up 
foreign  trade  should  place  their  announce¬ 
ments  In  this  paper. 

Rates  on  application  to  ALBERT  O-DOM- 
OGHUE,  534  W.  125th  St.,  New  York, 

Send  for  sample  copy. 


TAKE  IT  TO 


ION  TINE  ALL  THE  TTO| 

WEfcS  PHOTO  ENGRAVING  COV 

154  Nassau  StNY  T*I.  4800-4  Beekman 


I  THE  PUBLISHERS  METAL  CO. 

134  Metropolitan  Ave.,  Brooklyn 

Adopt  our  system  and  save  30%  on  your  metal  bill 

We  have  demonstrated  after  a  year's  experience  with  our  system  of  making  metals  that 
!  we  can  sive  at  least  so  per  cent,  on  the  metal  bill  of  any  metropolitan  daily 
I  All  we  ask  is  a  trial. 

FACTORY,  134  METROPOLITAN  AVE.,  BROOKLYN 

Hygrade  Autoplate.  Senior  or  Junior,  Stereotype,  Combination  or  Linotype  Metals 


Send  To-day  for  the  List  of  Users  of 

**Tl\e  Kohler  System** 

We  have  put  in  one  million  five  hundred  thousand 
dollars  worth  of  machinery  for  the  electrical  con¬ 
trol  of  printing  presses. 

KOHLER  BROS.,  277  Dearborn  Sireet,  CHICAGO 
LONDON:  NEW  YORK: 

56  Ludgate  Hill,  E.C.  No.  1  Madison  Avenue 
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MENTAL  IMAGES 


Outweigh  Logic  and  Cold  Argument 

in  Closing  a  Sale  —  You  Must 
Draw  on  Human  Interest. 

Don’t  Tell  the  Same  Old 
Story  All  the  Time. 

Have  Something  New. 

In  .in  address  delivered  before  the 
advertising  staff  of  the  New  York 
Times  last  week,  Clowcry  Chapman, 
author  of  “The  Law  of  Advertising 
and  Sales,”  said: 

“Cold  logic,  abstract  arguments, 
never  closed  a  sale  unless  accom¬ 
panied  bj-  some  suggestion  that  cre¬ 
ated  a  mental  image  of  the  prospect’s 
condition  and  needs  and  converted  a 
conviction  into  an  impulse.  I  do  not 
believe  that  it  is  always  ;^ssible  for 
a  salesman  to  create  these  mental 
images  during  an  intervi-w.  Some¬ 
times  they  precede  and  '>metimes 
they  follow  an  interview,  .jometimes 
they  arc  not  created  by  the  spoken 
word  at  all,  but  by  som<'  visible  ex¬ 
pression. 

“When  I  was  in  Kan  .iS  City  ex¬ 
ploiting  one  of  the  big  newspapers 
there  our  columns  contained  an  item 
about  a  man  who  had  been  arrested 
charged  with  having  passed  forged 
checks.  He  protested  his  innocence, 
and  referred  to  the  firm  of  Harris- 
Goar,  credit  jewelers.  Mr.  Harris  ex¬ 
amined  the  alleged  forgery,  and  by 
comparing  it  with  the  sig  mature  in  his 
possession  satisfied  himself  of  the 
man’s  innocence.  He  thereupon  went 
on  the  man’s  bond  for  $1  9,  although 

he  had  never  seen  him  b'  ’o*-e  and  had 
no  interest  in  him  other  ^an  that  the 
man  had  bought  goods  of  his  firm.  This 
man,  mind  you,  was  a  member  of  a 
fraternal  order,  but  from  neither 
source  nor  from  any  of  his  other  as¬ 
sociates  was  he  able  to  secure  assist¬ 
ance  at  this  critical  moment. 

“This  situation  pictured  in  news¬ 
paper  accounts  at  the  time  and  in 
pamphlets  subsequently  published  by 
the  firm  created  mental  images  that 
moved  many  a  prospective  customer 
to  trade  with  that  concern. 

HOW  COULD  W.\S  INTERESTED. 

“Perhaps  you  are  familiar  with  how 
the  National  Cash  Register  Company 
secured  a  hearing  from  George  Gould. 
For  years  salesmen  had  tried  in  vain 
to  interest  him  in  the  product.  Finally 
it  was  decided  to  send  him  a  cata¬ 
logue,  printed  on  Japan  paper  and 
bound  in  vellum,  with  his  crest  on 
the  cover.  This  was,  in  turn,  put  into 
a  leather  case  and  locked  securely.  In 
but  a  short  time  the  concern  realized 
by  his  orders  what  mental  images 
were  created  in  Mr.  Gould’s  mind  as 
he  unlocked  that  case  and  turned  page 
after  page  picturing  the  various  types 
of  registers  in  which  the  company 
wished  to  interest  him. 

“By  creating  mental  images  an  ar¬ 
ticle  being  displayed  can  be  sur¬ 
rounded  by  an  atmosphere  which 
makes  it  irresistible  to  the  intending 
purchaser.  I  am  reminded  of  a  sales¬ 
man  who  in  showing  underwear  held 
the  article  up  and  commented  upon 
the  material  and  the  general  make-up 
of  the  garment.  Then  he  threw  it 
down  on  a  table  and  rubbed  his  hand 
over  it,  at  the  same  time  commenting 
upon  its  softness  and  the  satisfaction 
it  would  give  the  wearer.  In  that 
same  store  salesmen  are  materially 
helped  by  memorandums  attached  to 
a  garment  which  direct  attention  to 


the  points  entering  into  the  manufac-  i 
ture. 

“A  man  had  a  stock  of  trousers  to  ‘ 
sell  at  $5.  But  so  had  a  lot  of  other ; 
men.  He  made  the  price  $3.50,  think-; 
ing  to  attract  customers.  The  $3.50  [ 
price  was  all  right,  but  did  not  draw  ; 
the  crowd.  Then  he  decided  to  charge  , 
$1.75  a  leg,  there  being  two  legs  to  j 
c-ach  pair  of  trousers,  which  would 
make  up  the  $3.50.  There  was  still 
another  part  of  the  trousers  to  ac¬ 
count  for.  He  sold  the  trousers  at 
$1.75  a  leg,  the  seat  free.  He  went 
about  from  house  to  house  talking  to 
the  women  of  the  house,  showing 
them  how  well  made  the  trousers 
were,  how  well  the  buttons  were 
sewed  on,  and  how  the  seams  were 
strong.  He  sold  many  pairs  in  this 
manner,  and  the  housewife  told  her 
neighbor,  and  the  neighbor  told  some 
one  else,  in  which  way  his  goods  be¬ 
came  widely  known.  .\n  example  of 
how  he  drew  on  human  interest. 

SHOW  INTEREST  IN  .ADVERTISER’S  GOODS.  | 

“Don’t  go  to  a  man  with  the  same  | 
old  story  all  the  time.  Each  time  give  i 
him  something  new.  It  is  very  diffi¬ 
cult  to  get  a  hearing  from  an  adver¬ 
tiser.  Show  an  interest  in  his  par¬ 
ticular  line  of  goods.  Tell  him  that 
you  want  him  to  sell  his  goods  and 
that  you  can  sell  them. 

“There  was  a  woman  who  wanted  a 
pet.  Her  husband  was  a  traveling 
salesman,  and  so  away  from  home  a 
good  part  of  the  time.  Her  children 
spent  the  greater  part  of  the  day  at 
school,  so  that  she  was  alone,  practi¬ 
cally.  She  came  to  the  advertising 
manager  of  the  paper  and  said  she  did 
not  see  the  names  of  dealers  of  pets 
in  that  paper.  The  advertising  man¬ 
ager  gave  her  the  name  of  one  and  in 
a  column  of  his  paper  headed  ‘Talks’ 
printed  the  letter  from  that  woman. 
.\  skeptical  reader  came  to  the  office 
and  said  he  did  not  believe  that  they 
had  ever  received  such  a  letter.  The 
advertising  manager  opened  a  drawer 
and  gave  him  the  letter.  ToM  him 
there  were  a  hundred  others  that 
he  could  read  if  he  wanted  to.  These 
letters  satisfied  him  that  this  paper 
had  the  confidence  of  its  readers. 

“When  you  go  to  an  advertiser  and 
try  to  talk  to  him  you  are  talking  to 
a  man  on  the  other  side  of  the  fence. 
The  problem  of  advertising  divides 
you.  Try  to  convince  him  that  you 
are  taking  an  interest  in  his  line  and 
would  like  to  see  him  succeed.  Draw 
on  human  interest. 

“I  was  advertising  manager  of  an 
automobile  firm.  Men  who  had  to 
while  away  the  time  from  about  10 
in  the  morning  until  2  in  the  after¬ 
noon  used  to  come  into  me  to  pass 
the  time  away.  I  would  take  them 
through  the  factory  or  through  the 
country  in  a  car.  I  would  talk  to 
them  about  their  publication  and  told 
them  if  I  could  sell  through  their  pub¬ 
lication  they  could  do  business  with 
me. 

A  MATTER  OF  CONTRASTS. 

“I  was  then  manager  of  the  Ram¬ 
bler.  They  wanted  to  put  me  to  sell¬ 
ing  the  big  cars.  I  told  them  they 
would  sell  themselves.  I  would  get 
after  the  small  machine  that  was  sold 
for  $750.  They  said  I  never  would 
sell  it.  I  got  up  a  magazine  and  tried 
to  make  it  as  high  class  as  possible. 
Had  high  class  people  to  write  for  it. 
.\s  far  as  possible  I  tried  to  show  the 
difference  between  the  old  ways  of 
conveyance  and  the  new  ways  of  au¬ 
tomobiles.  I  printed  a  picture  called 
‘Knee  Deep  in  June,'  which  showed  a 
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man  and  his  ’'ttle  boys  in  a  swimming 
pool,  their  car  drawn  up  beside  the 
pool. .  The  old  town  pump  was  pic¬ 
tured,  and  there  a  farmer’s  cart  and 
the  old  horse  were  drawn  up,  too.  This 
showed  the  difference.  I  also  printed 
pictures  of  children  piled  up  in  a  Ram¬ 
bler  having  a  good  time;  of  a  man 
taking  his  children  and  his  neighbors’ 
children  out  for  a  good  time  in  the 
Rambler.  I  sold"  every  one  of  those 
Ramblers. 

“Then  I  asked  them  what  I  was 
going  to  sell  next.  I  decided  to  sell 
the  Renault  and  wanted  to  advertise 
in  Town  Topics.  The  boss  said  he 
would  not  have  it  in  his  home.  Argued 
that  it  was  a  magazine  subscribed  to 
by  the  near  rich,  and  was  read  by  the 
chap  who  was  in  with  the  swells  but 
did  not  have  as  much  money.  I  used 
it  for  that  reason. 

‘.Advertising  men  should  be  able  to 
write  copy  as  well  as  solicit  advertis¬ 
ing.  A  few  years  ago  men  who  could 
do  this  were  at  a  premium.  Space  is 
not  worth  anything  if  advertising  does 
not  bring  in  returns.” 


FACE  SEEMED  FAMILIAR. 


A  Flat  Rate. 

The  Raleigh  (N.  C.)  Evening  Times 
has  adopted  a  flat  rate,  effective  April  1. 
The  Times  is  the  only  evening  paper 
published  in  Raleigh  and  claims  to  have 
a  larger  circulation  than  any  other  news¬ 
paper  in  the  State. 


!  Story  of  a  Man  Who  Never  Reads 
I  New^aper  Ads. 

!  H.  N.  McKinney,  of  Philadelphia, 
manager  of  the  advertising  agency  of- 
N.  W.  Ayer  &  Son,  told  a  New  York 
audience  this  story  the  other  night  to 
illustrate  the  silent  influence  of  the 
printed  word: 

“A  good  friend  of  mine  said  to  me 
once  that  he  never  looked  at  the  ‘ads’ 
j  in  a  newspaper.  ‘So  far  as  I  am  con- 
I  cerned,’  he  went  on,  ‘you  might  as 
;  well  not  spend  a  cent  for  advertising.' 
j  “Not  more  than  a  week  afterward  he 
i  was  on  his  way  to  Boston  by  train. 

\  In  one  of  the  seats  ahead  of  him  in 
j  the  parlor  car  sat  an  aged  woman 
whom  he  decided  on  sight  he  had  met 
somewhere.  He  debated  long  about 
j  addressing  her,  but  finally,  stepping 
j  forward,  he  said  to  her: 

I  “  ‘Excuse  me,  madam,  but  I  feel  that 
'  I  must  have  been  introduced  to  yon 
j  at  some  time.  Your  face  seems  very 
I  familiar  to  me.' 

j  “‘Yes,’  she  replied,  ‘I  am  Lydia 
!  Pinkham.’  ” — .Yeti'  Vork  Herald. 


Will  Use  Newspapers  Exclusively. 

.After  .April  1,  all  advertising  of  the 
Lehigh  Valley  Railroad  will  be  placed 
by  the  H.  S.  Howland  Agency,  38  Park 
Row,  New  York.  Newspapers  will  be 
used  exclusively. 


Plan  for  Pacific  Coast  Convention. 

•A  number  of  prominent  advertising 
men  of  San  Francisco  were  entertained 
at  luncheon  recently  by  the  Los  An¬ 
geles  Advertising  Club.  The  object 
of  the  luncheon  was  to  discuss  plans 
j  for  the  holding  of  the  annual  conven- 
j  tion  of  the  Pacific  Coast  Advertising 
j  Men’s  Association  in  San  Francisco 
1  during  the  month  of  June. 


The  Trimble  (Tenn.)Times,  a  week¬ 
ly,  has  made  its  appearance.  J.  M. 
McKinnon  is  the  editor. 


New  Alabama  Daily. 

.A  new  afternoon  paper  has  made  its 
appearance  at  Huntsville,  Ala.,  called 
the  Daily  Times.  J.  E.  Pierce  is  edi-  i 
tor  and  general  manager. 


The  Catholic  Churchman” 


down  in  New  Orleans  is  an  example  of  what 
the  black  ink  of  the  American  Ink  Company 
will  do.  Write  12  Duane  St.,  New  York  City 
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